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GeneRAL News
OfBusiness: Upli ing the SME world
As they impact the SME ecosystem, the co-founders of OfBusiness want to make more money
than they did the previous month and keep adding zeroes to their revenues--proﬁtability,
growth, and scale, says co-founder Asish
Mohapatra

(From le ) Asish Mohapatra, Ruchi Kalra,
Vasant Sridhar, Ni n Jain and Bhuvan
Gupta, co-founders of OfBusiness
Image: Madhu Kapparath
Ge ng their ﬁrst round of funding was
not an issue for the founders of
OfBusiness. The ﬁve of them-Ni n Jain,
Asish Mohapatra, Vasant Sridhar, Ruchi
Kalra and Bhuvan Gupta-had quit high-level corporate jobs to turn to entrepreneurship in 2016
and it was a given that they would come up with a winner.
They wanted to focus on the B2B space and thought nothing of exchanging the streets of
downtown London (Jain was with Royal Bank of Scotland) for the lanes of small town India
where they set about not just procuring raw material in a tech-enabled manner for small and
medium-sized businesses but also providing cheaper credit to the businesses. While there are
others who work in these two spaces, OfBusiness's model of combining the two creates a
s cky customer. They added a third layer, BidAssist, where customers can bid for government
and private tenders.
"So whoever comes to us-a small or medium-sized business-can get the best price for raw
materials, get it delivered on me, get all the advantages of a typical commerce engine, or that
a big company gets… it has cheaper credit cost and can also ﬁnd revenue opportuni es," says
Mohapatra.
Working in the B2B space also meant making the technology from scratch. "If you look at
ecommerce, you just had to replicate what Flipkart or Amazon was doing…. so they are more of
a catchup game," says co-founder Gupta, who has 21 years of experience in the technology
space. "But in B2B, since there was nothing that was out there, there was a great need to
innovate… so that was a real challenge and which also made me jump to start our business
since this was a new area.”
It may have been new tech, but the values, across the team, are old-fashioned business sense:
At the end of the day they knew they had to make money. Mohapatra says they have simple
goals: When it comes to revenue, focus on a number and then add a zero. And when it comes
to proﬁt, make more than the previous month.
It's also how he marks the milestones of their journey. In March 2016, about two months a er
star ng, the revenue was ?1 crore. In 22 months, by October 2017, they had added a zero.
While when it comes to proﬁts, "our ﬁnancing service was proﬁtable from month one. And our
commerce business has been proﬁtable from month 13," says Mohapatra.
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The third milestone, he says, is when push became pull, or when customers started coming to
them, rather than the other way round. "It happened probably three to three-and-a-half years
into our journey, some me around mid-2019. I would say that was a big win."
"It was the large TAM, mul ple ineﬃciencies that OfBusiness was solving for small and
medium enterprises (SMEs), their deep understanding of the industry and focus on
proﬁtability over the last 18 months that convinced us that OfBusiness will be the player to
partner with in this space," says Sumer Juneja, managing partner, So Bank Investment
Advisers. "They are real nuts-and-bolts kind of people who know exactly how the process
works," he adds.
Even through the pandemic, the team was out and about in small towns, working on increasing
business. In fact, according to Mohapatra, it was a period in which they grew more than they
had earlier. "While our commerce business was growing 2x or 3x, in the pandemic it grew 4x,"
he says. It was also during the pandemic that OfBusiness turned unicorn, when it closed a $160
million funding round led by So Bank Vision Fund 2, with par cipa on from exis ng investors
as well, at a valua on of around $1.5 billion.
The company says it is in line to reach, by March 2022, a revenue of ?1,500 crore per month at
about 3.5 percent Ebitda in its commerce business, "while in the ﬁnancing business, we will
reach $360 million in assets under management and a 6.3 percent pre-tax return on asset by
March 22," says Mohapatra.
Sarthak Misra, VP, So Bank Investment Advisers and also board member on OfBusiness,
points out that when they invested earlier this year, OfBusiness was in six or seven raw
material chains and "since then, it has more than doubled the number of chains it is present
in". That number is only set to grow. "We think they have understood the B2B supply chain
really well. And four or ﬁve years from now we imagine OfBusiness to be a very large company
and con nuing to disrupt many B2B supply chains out there -some of which it may not even be
present in today."
There is also likely to be an ini al public oﬀering in the next year or so, expectedly penned into
their business plan. "When we started, we said seven years to an IPO. So we'll keep that
promise," says Mohapatra.
There are other goals they have set for themselves. "For me, 10 years from now, OfBusiness
should be, obviously, a large ins tu on, across mul ple business lines," says Kalra, who was
earlier with McKinsey. Mohapatra too is clear: To make sure they become really large in size
and then give back to society. "It's a bit esoteric, there are no numbers to it. It's not very
speciﬁc, but I want to become unimaginably large. And then give back."
Source: h ps://www.forbesindia.com/ar cle/tycoons-of-tomorrow-2021/o usinessupli ing-the-sme-world/72453/1

How MSMEs can improve their credit risk scores
Credit and Finance for MSMEs: Small and Medium Enterprises (SMEs), the backbone of the
Indian economy are hemmed in between the large corporate and retail segments in terms of
loan cket size and have the least credit penetra on. This is because non-incorporated SMEs
are subject to rela vely relaxed ﬁnancial disclosure norms to avoid burdening them with too
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m u c h co m p l i a n c e . T h i s re s u l t s i n
inadequate and unreliable informa on
about SMEs that makes it diﬃcult to assess
their creditworthiness. This, along with
the inability of tradi onal models to assess
their credit risk, hinders credit penetra on
to SMEs.
Digital lending ﬁntech compa-nies are
trying to address this through innova ve
data aggrega on for collec ng unstructured data on SMEs. Addi onally, now the global
informa on infrastructure is genera ng a large quantum of transac on data emana ng from
the use of digital wallets, digital payments, B2B e-commerce, and Point-of-Sales (POS)
terminals. According to McKinsey & Co, real- me payments grew by 41 per cent in 2020, and
India registered $25.6 billion worth such transac ons. This provides a wealth of near-real- me
data for new-age credit risk assessment models to assess SME creditworthiness.
SME credit risk assessment models typically rely on the 3 Cs approach-capital, character, and
capacity. Capital refers to the assets owned by the SME that indicate its ﬁnancial strength and
which can be used as collateral. Character is best represented by the SME's payment track
record. Capacity is the SME's current and future ability to meet its ﬁnancial obliga ons from
the cashﬂow generated by the business. With this in mind, here are some steps that SMEs can
take to improve their credit risk score.
Timeliness of Payments
Ensure that bank and NBFC loans are serviced on me and credit cards payments are made
before the due date to help maintain a high credit score with various credit bureaus. As the
owner, keep your personal credit history clean as well; lenders monitor the credit scores of
both the SME and its owner/s.
Always pay employee dues, including salaries and statutory payments such as Provident Fund
on me. Do not delay relevant ﬁlings and disclosures to regulatory authori es such as the
Registrar of Companies. Stay up-to-date with tax payments and return ﬁlings. File GST returns
on me, as banks and NBFCs check GST ﬁlings before approving SME loans. Make mely trade
payments to avoid unnecessary li ga on. Having cases ﬁled against you for issues such as
cheque bouncing under sec on 138 of the Nego able Instruments Act, raises red ﬂags and
causes your credit score to drop.
Accuracy and Transparency
Maintain your company's correct legal iden ty and contact details across all statutory
databases. Have a strong social media presence and divulge adequate informa on in a mely
manner. If your ﬁrm has secured quality accredita ons or won awards, highlight these.
Address customer or employee complaints on any social media pla orm quickly and
professionally.
Adopt digital channels for payments to ensure transparency of your transac ons, as, modern
credit risk models use near-real- me data from a variety of digital payment pla orms to assess
risk. It can also cut your transac on costs signiﬁcantly.
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Make sure that the owner/s and directors of your SME are compliant with statutory
requirements and have a clean track record. While evalua ng creditworthiness, lenders
conduct background checks on owners to validate iden ty (KYC) and check criminal records,
poli cal linkages (PEP), and involvement in money laundering. Any nega ve data about the
owner/s will adversely impact the SME's credit score.
Remain within Industry Benchmarks
Ensure that key ra os (Debt-Equity, Interest Coverage Ra o, Current Ra o, and Quick Ra o) are
in line with industry norms. The ﬁrm should be appropriately capitalised with adequate equity
from the owner/s. Op mise working capital management and avoid large accounts receivable
or accounts payable that are beyond industry norms. Inventory should be consistent with the
size of your business-a bloated inventory inﬂates your working capital requirement.
Taking the above steps, though not always easy, will help you, as an SME enhance your
creditworthiness and improve your credit score. This will not only help you borrow at lower
interest rates but also strengthen your credibility with larger corporates and the trade.
Source: h ps://www.ﬁnancialexpress.com/industry/sme/cafe-sme/msme-ﬁn-how-msmescan-improve-their-credit-risk-scores/2390163/

Trends and innova ons in logis cs industry in 2021 Synopsis
The logis cs and supply chain industry have been at the forefront of the disrup on caused by
the global Covid-19 pandemic. The onset of the global COVID-19 pandemic upended lives and
livelihoods, and life as we knew it took a dras c turn. From the business standpoint, companies
across the world, regardless of their size and sector, faced large-scale disrup ons. However, the
logis cs and supply chain industry were at the forefront of this disrup on. The crisis also
underscored the signiﬁcance of streamlined, eﬃcient logis cs opera ons. Nearly two years
later, as the world gradually recovers from the pandemic's impact, the logis cs industry has
undergone a major transforma on. Having adapted eﬃciently to the vola le global scenario,
the sector con nues to evolve and grow with mul ple trends emerging this year. On that note,
here are the top 10 logis cs trends and innova ons in 2021. Accelerated growth
o echnologies Smart Returns with Assured Foo alls & Leased beneﬁts Ad Element One by
Satya Group VISIT SITE Sponsored by While some players in the logis cs industry have
technology at the heart of their strategy, the industry has largely been opera ng on manual
processes up un l a few years ago. Recent years, however, have seen increased technological
adop on, and the onset of the pandemic has further accelerated this. While 2020 saw
businesses racing to realign their strategies and alter their model of working, 2021 has
witnessed several technological innova ons being implemented for the smooth func oning of
logis cs. Today, nearly every process in the logis cs sector - from order taking, inventory, and
warehouse management, to packaging, shipping, and last-mile delivery, is automated. This
trend is likely to prevail for the foreseeable future as technology con nues to gain a stronghold
in the world. Augmented warehouse management Having adapted eﬃciently to the vola le
global scenario, the supply chain and logis cs sector con nues to evolve and grow with
mul ple trends emerging this year. While warehousing o en doesn't get its due credit outside
the logis cs industry, it is one of the pillars holding up the sector. Robust warehousing is one of
the keys to an eﬃcient logis cs ecosystem. Logis cs players have begun to automate almost
every aspect to ensure the human resources are dedicated to the more important, complex
tasks to ensure seamless warehouse management. Although the pre-pandemic mes
witnessed tech integra on in warehousing too, 2021 has proven to be the year of
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advancements.
Logis cs pla orms have introduced robo c order picking and even packaging to save me and
cost, and today warehouse management services have been augmented for smooth endtoend shipping services. The shi in shopping habits 2020 ensured we were all conﬁned to our
homes, working and shopping remotely. This resulted in a large-scale shi in consumer
behavior, preferences, and expecta ons when it came to shopping and shipment delivery.
With the growing internet penetra on and smartphone usage an increasingly shi to online
shopping was witnessed within the consumers. According to an expert from RedSeer
Consul ng, India's e-commerce sector is expected to clock USD 55 billion in sales by the end of
2021. This shi in online shopping that has led to a surge in need for eﬃcient logis cs has
pla orms constantly enhancing their oﬀerings for ul mate customer sa sfac on.
Personalized customer experience As consumer preferences evolve every day, they are
expec ng a more personalized e-commerce and logis cs experience, one that pampers them
and oﬀers the utmost convenience from end to end. Logis cs pla orms are deploying
technologies such as AI, IoT, and Big Data to garner insights into consumer preferences and
customize their experience to cater to this growing demand. Sustainable prac ces Apart from
teaching us to priori ze our health and safety, the pandemic also underscored the importance
of being ecofriendly. Logis cs pla orms have jumped on the sustainability bandwagon and are
mindful of their opera ons' impact on the planet. Sustainable logis cs systems aim to increase
proﬁtability and reduce environmental impact for long-term success.
The logis cs industry is one of the largest and uses a signiﬁcant amount of packaging. To
ensure sustainable prac ces, pla orms have switched to eco-friendly, sustainable packaging
material and are even opening warehouses closer to the customer's loca on. The rise o he
D2C market With over 800 D2C brands in the country at present, the sector is projected to
touch $100 billion by 2025. 2021 witnessed several brands and sellers adop ng the D2C
business model owing to its vast consumer reach and improved engagement. As the D2C
market gains further trac on, more and more D2C brands are seeking out pla orms that oﬀer
end-to-end logis cs and fulﬁllment services, and this trend is likely to con nue in the coming
months/years. Focused last-mile deliveries to improve customer experience As the logis cs
industry realigned its strategies and altered its opera ons, seamless, eﬃcient last-mile
deliveries have proven to be one of the cruxes of customer sa sfac on. With customercentricity at the core of their opera onal strategy, logis cs pla orms are bolstering their
eﬀorts to provide customers with hassle-free last-mile deliveries by providing them real me
updates and be er sync up with their delivery partners. In the coming me it is becoming
increasingly important to provide last mile delivery to meet customer expecta ons. Flexible,
on-demand warehousing and fulﬁllment With 2020 causing global supply chain disrup ons
and leading businesses to scramble to rethink their model of working, the need for smooth
logis cs opera ons skyrocketed.
As the industry itself evolved to meet changing demands Subscribe to ETPrime of customers
and regain foo ng post the pandemic's impact, on-demand warehousing and fulﬁllment have
become one of the most sought-a er, best solu ons for convenient storage and shipping for
brands and sellers. On-demand services reduce the costs of shipping and streamline the
fulﬁllment process, ensuring that sellers can reach customers within 1-2 days. Omnichannel
services The days when brands opted for a single channel and reached out to customers
through that are long gone. Today, with the support of technology and the growing
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smartphone usage, and consumers being more tech savvy, omnichannel services have
become the go-to op on for brands to expand their customer reach and engagement. Brands
are leveraging channels such as social media pla orms, websites, whatsapp, etc., to connect
with customers and drive sales. Through omni channel approach brands get an opportunity to
reach out to new customers and gain their loyalty which leads to increase in sales and be er
opera onal eﬃciency. Contactless Deliveries The pandemic has created widespread
apprehensions surrounding physical contact with other individuals, and consumers are now
increasingly preferring contactless services for nearly every purchase they make. To that end,
the logis cs industry is oﬀering contactless deliveries that can be veriﬁed by the customer via
an OTP sent to their phones. Such contactless services have gained immense trac on to the
extent that they are likely to become a set standard in the industry. Bo omline Today with the
growing demand for online deliveries and availability of goods by people has led the industry
to grow at a CAGR of 10.5% by 2025. If we compare the logis cs industry that existed just a few
years ago to the one that exists currently, we can ﬁnd a world of diﬀerence; such is the
transforma on the sector has undergone. We are on the verge of a very exci ng, rapidly
moving and transforma onal future, as technological advancement con nues the logis cs
industry will progress and grow further.
Source: h ps://economic mes.india mes.com/small-biz/sme-sector/trends-andinnova ons-in-logis cs-industry-in-2021/ar cleshow/88487480.cms

Start up
30 Startups We Think Could Go Public In 2022
This year has been a blockbuster for the IPO markets. At the same me, it’s been a record year
for venture funding into s ll-private startups.
We think that sets 2022 up to be another robust year for stock market debuts as many of these
well-capitalized startups head for the exits. With that in mind, here are the Crunchbase News
staﬀ’s top picks for who we think could go public next year.
Enterprise tech and cybersecurity
Cybereason: Boston-based cybersecurity company Cybereason has a couple big things going
for it that indicate next year could be the year. First, it plays in the extended detec on and
response (XDR) space—which has become quite popular this year as companies scramble to
secure endpoints and the network as employees working from home have expanded the
a ack surface. Secondly, the company signiﬁcantly increased its war chest this summer when
it raised $275 million in a ﬁnancing led by Liberty Strategic Capital—the fund started by former
U.S. Treasury Secretary Steven Mnuchin—at a reported $3.1 billion.
Databricks: While Databricks CEO Ali Ghodsi has reportedly said the company is “going public
six months at a me,” it does seem logical that journey will end next year. San Francisco-based
Databricks hit a post-money valua on of $38 billion a er raising a $1.6 billion Series H led by
Morgan Stanley’s Counterpoint Global in August—which came just seven months a er the
company raised $1 billion at a $28 billion valua on. There are few private companies valued

7

higher. Databrikcs — which has raised a total of $3.6 billion—creates tools and products to
help companies view both structured and unstructured data in a single loca on—what it calls
a data “lakehouse”—without moving between diﬀerent systems. With deep technology and
the fact the company is geared toward a growing developers market, an IPO next year seems
like a real possibility.
Everlaw: In November, Oakland, California-based Everlaw closed a $202 million Series D led by
TPG at a valua on of more than $2 billion. While that may not turn many heads during these
salad days in the VC market, Everlaw is a legaltech company—a sector that is seeing
heightened interest as the cloud and COVID-19 have caused more legal processes and
documents to go virtual and adop on of technology to skyrocket. The s ll nascent space even
saw an IPO this year, with Aus n, Texas-based Disco going public on the New York Stock
Exchange in July. Maybe 2022 will hold another one?
Rippling: You may have read HR-tech is having a moment right now with venture capital and
private investors. The ming seems right for one of these companies to take advantage of the
momentum and go public next year. To be honest, there are a handful of HR-tech companies I
could have chosen, but I went with San Francisco-based payroll and beneﬁts pla orm Rippling
since it’s slightly older than some—founded in 2016—and hit a pre y signiﬁcant valua on of
$6.5 billion a er its $250 million Series C in October.
Tanium: The Kirkland, Washington-based endpoint management pla orm has been around
for a while—it was founded in 2007—but o en seems to pop up on lists, likely because it has
big numbers. The company had a quieter end to this year than it did last—when it raised $150
million at a $9 billion valua on, hired a new CEO and moved its headquarters from the Bay
Area to the great Northwest. In January, the company did raise a fresh $150 million at an
undisclosed valua on from the Ontario Teachers’ Pension Plan Board. In 2019, the company
said revenue had grown more than 50 percent, now exceeding $430 million. That combined
with the fact that it has raised more than $1 billion from investors makes it an IPO candidate
seemingly every year.
source: h ps://news.crunchbase.com/news/2022-startup-ipo-predic ons-stripe-klarnaplaid-instacart-thrasio/

Startup Mantra: Robust rise of new successful ﬁrms
2021 has proved to a turning point for the Pune startup ecosystem. For starts, as per the
Department for Promo on of Industry and Internal Trade (DPIIT), the number of startups in
Pune is now 3,200 which is almost equal to the 3,274 registered in India's ﬁnancial capital Mumbai. Pune has seen emergence of three new unicorns - including two which started out
from Pune, but now moved to either Bengaluru or Mumbai - taking its total tally to six. Also,
the exis ng unicorn companies doubled or tripled their valua ons.
Startups in Pune were also on the radar of venture capital ﬁrms and this year Pune startups
received a total investment of about USD 538 million - of which USD 213 million were raised by
the newly minted unicorns. Financial services, agriculture, health and so ware-as-a-service
(SaaS) startups dominated the funding space this year followed by some ac on in educa on,
logis cs, electric vehicles, food, robo cs and biotechnology sector.
On the infrastructure side, even though the city is s ll in want of an interna onal airport and
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expansion of metro routes, real-estate sector has seen an up ck with maximum number o
small- cket-size commercial spaces projects designed for startups and informa on technology
(IT) companies launched in the last one year. The Pune Municipal Corpora on (PMC) has also
formed an EV cell to address the roadblocks on infrastructure as well as charging infrastructure.
Della Leaders Club (DLC), a global community of entrepreneurs, young leaders and
professionals launched its Pune chapter to come up with a support system for budding bigwigs.
College of Engineering Pune's (COEP) Bhau Ins tute of Innova on, Entrepreneurship and
Leadership has been selected under the Startup India Seed Fund Scheme (SISFS).The year
started with Pune-based insurance technology startup 'Digit Insurance' turning unicorn in
January month itself a er raising funding of USD 18.5 million. This trend con nued with SaaS
company Mind ckle and cloud-kitchen startup Rebel Foods bagged the unicorn tag in August
and October respec vely with funding rounds of USD 100 million and USD 14.5 million
respec vely.
Another interes ng turn of events was that two Pune-based companies - Noccarc and E-Spin
Nanotech - helped IIT Kanpur's Technology Business Incubator 'Startup Incuba on and
Innova on Centre (SIIC)' to cross the crucial milestone of incuba ng 100 startups which at a
combined valua on stand at a valua on of more than USD 1 billion.
SaaS-based contract management company 'Icer s' tripled its valua on at USD 2.8 billion early
in March 2021 with a fund raiser of USD 80 million. Another unicorn, cloud data protec on and
management company 'Druva', founded in Pune and turned unicorn in 2019, raised USD 147
million in April 2021 which raised the company's valua on above USD 2 billion. Druva also
announced it has surpassed seven million daily backups with 169PB of data under
management.
Prime startup Epicenter
Vivek Sadhale, co-founder, LegaLogic Consul ng says, "2021 started with a bit of uncertainty. As
things started to look up, second wave of coronavirus pandemic played a big dampener.
However, second half of 2021 has been absolutely rocking. Pune witnessed a ﬂurry of ac vity
both in the M&A and investment side. It was great to see a Pune company Go-digit start the
year of unicorns. Technology sector is red hot. Fintech, Agritech, InsureTech, EdTech all have
received a en on from investors. Services companies have seen M&A. Manufacturing sector
has not par cipated in this run as much as technology sector has. Pune has become a hub for
product companies. SPPU's innova on cell, Venture Centre, Mahra a Chamber of Commerce,
Industries and Agriculture (MCCIA), Na onal Associa on of So ware and Service Companies
(NASSCOM), The Indus Entrepreneurs (TiE), Bhau Ins tute, So ware Exporters' Associa on of
Pune (SEAP), and many more industry bodies have created a vibrant ecosystem. During the
pandemic this ecosystem worked as a catalyst. This ecosystem is one of the important pillars for
Pune to see a vibrant 2021.”
Coming of Age
If we analyse the funding sta s cs available in public domain, Pune-based agritech startups
have raised USD 78 million, ﬁntech startups USD 73.6 million, health startups USD 32 million,
SaaS startups USD 12.15 million and edtech startups about USD 7.22 million in funding in 2021.
Vinit Deo and Prajakta Shetye-Deo of Posiview Ventures shared, “Pune's ecosystem also has
come of age in terms of size of funding with a few large cket size deals such as Firstcry (USD 300
million), Elas crun (USD 75 million) and Agrostar (USD 70 million) taking place during the year.
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While ecommerce and infotech sectors, led the pack in terms of number of investments, others
sectors such as food and beverages, agriculture, ar ﬁcial intelligence, edtech and ﬁntech saw a
few transac ons.”
"Pune's startups received the fourth highest funding a er Delhi NCR, Bengaluru and Mumbai as
per a report by PricewaterhouseCoopers (PWC). Interes ngly, Pune's startups received almost
4x funding of almost USD 845 million in the ﬁrst three quarters of this year versus USD 189
million in the same period last year - highest year-on-year growth in funding across ci es. It is
also important to note that this funding went to startups in a wide range of areas and not just
technology.
Pune has a thriving incuba on culture with non-proﬁt organisa ons such as TIE, Savitribai
Phule Pune University Center of Innova on Incuba on & Enterprise, Bhau Ins tute's
Incuba on Center, Venture Center and a host of ins tu ons as well as Atal Innova on Centres
taking the culture of entrepreneurships to the grassroots level star ng from colleges.”
Vinit Deo and Prajakta Shetye-Deo of Posiview Ventures
Unlocking great poten al
Vishesh Rajaram, managing partner and Ishika Mi al, research analyst, Speciale Invest said,
"Pune has historically been a hub for technology startups and this year we saw ac ve work in
deeptech, healthcare, clean-tech, and SaaS, amongst others. We have incredible work done by
a few early-stage biotech startups such as Cygenica and Synthera Biomedical. Similarly,
engineering heavy startups such as Quasar - building a pla orm for SDR apps and S ger building electric ﬂeet vehicles have also made signiﬁcant progress. Also, Atal Innova on
Mission (AIM) joined hands with Bill & Melinda Gates Founda on (BMGF) earlier this year to
support deeptech entrepreneurship and selected Venture Centre to lead the program.
"With the rise of deeptech startup funding in India, Pune seems to be on the verge of unlocking
great poten al. In 2021, deeptech startups raised over $500M in funding in Q2 and Q3,
comprising 19 per cent and 15 per cent respec vely of all investments - encouraging numbers
considering this was less than 6 per cent in 2017. Pune might soon become a pioneering space
for startups in the advanced technology sector.”
Vishesh Rajaram, managing partner and Ishika Mi al, research analyst, Speciale Invest
Immense challenges and opportuni es
In the words of Dr V Premnath, director of Venture Center NCL, the year 2021 has been a
landmark year for startups. Two startups from Pune - Noccarc Robo cs and SynThera
Biomedical - bagged the top awards cons tuted by the Technology Development Board on
occasion of Na onal Technology Day.
Says Dr Premnath, "In this year, overshadowed by the pandemic, startups around the world
stood out in their contribu ons to the world and inspired a new genera on of entrepreneurs.
The contribu ons of MyLab for diagnos cs, ScanRay and Nocca Robo cs for ven lators,
Blackfrog Technologies for cold chain, and many startups for PPEs and sterilisa on stand out. In
the backdrop of Covid, the startup world saw tremendous interest from the investor
community for startups serving a popula on and businesses in extended lockdowns and
uncertain work environments and startups leveraging science-based deeptech to address the
world's most important problems. There was a new realisa on of the importance of science-

10

based deeptech solu ons against the backdrop of the pandemic.”
"In FY 2020-21 alone, Venture Center supported over 200 entrepreneurs, and Venture Center
startups raised a phenomenal ?150 crore in investments during FY2020-21. The year 2022
comes with renewed promise for the startup ecosystem in Pune. Venture Center also expects
that the country is entering a phase of ac on for agrotech and medtech startups.”
Dr V Premnath, director, Venture Center
EV readiness
Says Akshima Ghate, senior principal, RMI India - an independent think tank - "It has been an
interes ng year for the EV ecosystem. Despite the challenges of Covid-19, month-on-month
sales of EV vehicles are on a con nuous increasing trend. About 3 lakh EVs are being sold in the
country while in Maharashtra, EV sales have increased to almost 2.5 per cent of total new
vehicle sales. Maharashtra EV policy gives best incen ves, big ﬁscal support, to manufactures,
components, ba eries, OEM, charging infrastructure. As a result, we have seen good amount
of industrial ac vity and start-ups coming up in Maharashtra, in par cular Pune and Mumbai
region - around electric vehicles (EV).”
"We are working with the Pune Municipal Corpora on to help them develop an 'EV Readiness'
plan for the city. It will iden fy what needs to be done in next three months, six months, one
year to remove the roadblocks to EV deployment in the city. We have broadly iden ﬁed eight
ac onable steps including speciﬁc ini a ves, projects and ac ons that diﬀerent departments
should undertake and implement. This will posi on Pune much be er in terms of EV adop on
and the city will get more business interests.”
Akshima Ghate, senior principal, RMI India
Commercial real-estate picking up
The 'aﬀordable commercial space' segment is seen in demand. For example, managed oﬃce
space provider Smartworks leased a total of 5.6 lakh sq at Baner, of which 40 per cent was
pre-booked by IT/ITeS, BFSI and manufacturing clients.
Says Ja n Suratwala, chairman of Suratwwala Business Group, "Real-estate market was
picking up a er ﬁrst wave ended. Buyers were taking beneﬁts of stamp-duty incen ve ll
March 2021 but the second wave in April (to June) was a dampener. The overall cycle came
back to rou ne only a er July 2021. We could see that the investor-class had backed out while
the residen al buyer, especially from the aﬀordable segment, dominated the pre-Covid
period. However, a er Covid, spacious home became a need due to work-from-home (WFH)
requirement. Buyers started upgrading to larger homes while the investor-class got a racted
to commercial proper es.”
"Maximum commercial projects were launched in last one year within an aﬀordable cket size
of ?30 or ?40 lakh onwards. Small businesses, startups and mid-sized IT companies need small
commercial spaces and prefer such rental arrangements. We are seeing that 80 per cent
purchases of such proper es is being done by investor-clients, while IT and startup companies
and banks (for their back oﬃces) are on top in terms of demand for such commercial spaces."
Ja n Suratwala, chairman of Suratwwala Business Group
Source: h ps://www.hindustan mes.com/ci es/pune-news/startup-mantra-robust-rise-ofnew-successful-ﬁrms-101640429905455.html
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Women Wing
Lessons on Mentoring From a Sanita on Startup Accelerator for Women
Entrepreneurs
(Image courtesy of Water For People)
T h e Wo m e n i n t h e S a n i ta o n
Economy Innova on Lab aims to help
women-led and women-focused
businesses in the sanita on and
hygiene space achieve success. An
ini a ve of the nonproﬁt Toilet Board
Coali on in partnership with
Kimberly-Clark, the company ’s
founda on and its Kotex brand, the
Innova on Lab recently completed its
ﬁrst pilot.
The pilot included ﬁve women-led startup businesses from Kenya, the U.S. and the U.K., along
with 11 Kimberly-Clark employees across diﬀerent func ons from around the globe who acted
as mentors to the group. The aim is to “cul vate and catalyze” businesses in the early stages of
development to give the so-called “sani-preneurs” the training and tools they need to
succeed.
During the ﬁrst phase of the pilot, the team behind the Innova on Lab learned a great deal
about how to build eﬀec ve mentor-mentee rela onships and empower entrepreneurs to
accelerate solu ons in their own communi es. These lessons learned will inform the second
itera on of the program, and they’re also a must-read for anyone looking to form eﬀec ve
corporate and NGO partnerships that drive social impact, build employee engagement, and
help early-stage entrepreneurs bring their ideas to the next level.
Align the program with your purpose
The Toilet Board is on a mission to scale solu ons for SDG 6.2, which calls for sustainable water,
sanita on and hygiene access for all, with a focus on women and girls and those in vulnerable
situa ons.
This aim clearly aligns with the Innova on Lab — and with Kimberly-Clark’s ambi on to
improve the lives of 1 billion people in underserved communi es by 2030, along with Kotex’s
brand purpose to ensure that a period never stands in the way of any woman’s progress. This
synergy proved essen al for success, leaders said.
“The number of mentors that stepped forward, their dedica on to it, and the outstanding
leadership of the Kimberly-Clark team leads was above and beyond what we hoped for,” Alex
Knezovich, director of opera ons at the Toilet Board, told TriplePundit. “It demonstrates the
power of aligning the program’s purpose so perfectly with Kotex’s purpose and what that can
unlock for each stakeholder — most importantly, the businesses and employees that beneﬁt
from the program.”
From the Kimberly-Clark side, the enthusiasm was genuine and organic. “The Innova on Lab
created great excitement at Kimberly-Clark loca ons around the world and across diﬀerent
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func ons,” Melis Sener, senior global marke ng manager for adult and feminine care at
Kimberly-Clark, told TriplePundit. “It was a great opportunity for our employees to personally
contribute, create meaningful impact, and live our values. The Innova on Lab also sparked
powerful employee engagement — since the goal of the program was very clear and focused, it
drove that engagement way more than we expected.”
Tailor the mentorship program for each entrepreneur’s needs
Just like tailoring clothes, Knezovich noted that one of the contributors to success was ensuring
that each entrepreneur’s experience was aligned to their individual needs. “We heard it loud
and clear from these entrepreneurs: Program engagement is highest when the program is
customized to the needs and priori es of the entrepreneurs, and it is most eﬀec ve when it is
as interac ve as possible,” she told TriplePundit.
The program oﬀered a number of resources to entrepreneurs, from ﬁnance and pitching, to
marke ng and supply chain advice, to human resources and more. But those resources were
not part of a one-size-ﬁts-all approach. Entrepreneurs entered the program with speciﬁc
requests, and Kimberly-Clark and the Toilet Board worked to source exper se from their
networks to meet those speciﬁc and evolving needs.
“Each business is so unique and their stage of growth so nuanced that tailored mentorship is
where the real impact is found,” Knezovich explained.
Mentorship is a two-way street
“Entrepreneurs are naturally always learning and adap ng ideas to the context of their
businesses,” Knezovich said. “Approaching skills building as peer-to-peer learning is much
more fun and fulﬁlling for everyone.”
This aligns with what experts note comprises a successful mentorship program: listening,
se ng speciﬁc goals and ensuring good communica on. Further, as these entrepreneurs build
their businesses in an area of cri cal and underserved public health needs, the stakes for
success are high and the me to meet goals is limited, so ge ng things right is important.
Learning from lessons: What’s next for the Innova on Lab
Both Kimberly-Clark and the Toilet Board felt the pilot phase of the Innova on Lab exceeded
expecta ons. “The selec on of entrepreneurs and mentors was all new for us, and it worked
really well,” Sener told TriplePundit. Now, both are looking at what comes next.
As a ﬁrst step, the Toilet Board plans to expand the mentorship from six months to a year in the
next itera on of the Lab and to grow their team internally in order to oﬀer more support. The
group is also building a network of advisors from the business community to provide guidance
to the entrepreneurs a er they have le the program. Experts note that con nued
engagement between mentors and mentees has las ng eﬀects, both for expanding networks
and improving skills.
Listening to the entrepreneurs is crucial to determine not only which mentor would be the best
ﬁt, but also how to structure and plan training and conversa ons. The Lab team found it
necessary to be ﬂexible, adjus ng the program as needed as it progressed. But the structure
s ll had to be there to ensure everyone received what they needed to take their businesses to
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the next step, Knezovich said.
“Hope and ambi on run strong in innovators,” she told us. She said it was important for them
to be realis c in terms of what could actually be accomplished during the pilot, inser ng
checkpoints every two to three months to make sure everything stayed on track.
The proof is in the impact on entrepreneurs
The bo om line, however, was the impact the program had on the par cipants. “The
rela onships that are ini ated and cul vated in programs like this have immediate and
tangible implica ons on the businesses and business leaders,” Knezovich said.
For Kimberly-Clark, par cipa on not only contributed to the company’s social impact goals,
but it also had a signiﬁcant impact on its employees who served as mentors. “At KimberlyClark, our purpose is to provide Be er Care for a Be er World, and leading programs like this
with our NGO partners is a key part of how we deliver on it. The Innova on Lab is a great
example of how our employees can help accelerate posi ve change and support female
leaders who are addressing some of the biggest sanita on challenges that dispropor onately
impact women,” Sener added.
In the end, the success of the Innova on Lab pilot means that women-owned and womencentered businesses can help ﬁll the gaps for various cri cal societal needs so that all of us can
live be er lives. Mentorship programs that work are the ones that do not just pull a suit oﬀ the
rack and assume it will ﬁt — they take careful measurements and tailor appropriately.
Source: h ps://ﬁnance.yahoo.com/news/lessons-mentoring-sanita on-startup-accelerator150213557.html

More women should be founding startups, but how to begin?
Out of about 2000 high-growth startups in New Zealand, only 400 of them are founded by
women (ﬁle photo).
BROOKE CAGLE/UNSPLASH
Out of about 2000 high-growth startups
in New Zealand, only 400 of them are
founded by women (ﬁle photo).
OPINION: More women should be
founding startups. Out of
approximately 2000 high-growth
startups in New Zealand, only 400
(about 20 per cent) of them are
founded by women.
I would wager there are thousands of Kiwi women with spectacular ideas for high-growth
startup ventures tucked up ght to their chests which will never see the light of day.
Equally, I bet there are just as many women working on early-stage startup ventures who are
simply not aiming high enough.
If you’re one of these women, then 2022 is your year to let these dreams and ambi ons loose.
The rest of this ar cle is dedicated to you.
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Kaitahi As One Frozen Smoothy Drops use indigenious ingredients and are available in New
World stores na onwide.
No ma er who you are, where you are, how old you are or what you’re working on, take
yourself seriously and consider the following recommenda ons.
1. If you can’t see it, then you can’t be it
You must have role models. When you think startup founder in your head, you probably see a
20-something guy in a hoodie doing something with code.
If you’re a mum with a young family, you can’t iden fy with this picture.
Taking yourself seriously as a startup founder is harder without great role models. Everyone
needs inspira on and someone to emulate in the early days of their startup journey.
Marian Johnson: “I would
wager there are thousands of
Kiwi women with spectacular
ideas for high-growth startup
ventures tucked up ght to
their chests which will never
see the light of day.”
SUPPLIED
Marian Johnson: “I would
wager there are thousands of
Kiwi women with spectacular
ideas for high-growth startup ventures tucked up ght to their chests which will never see the
light of day.”
So do your research, ﬁnd those inspiring role models, and keep them dead centre. Subscribe to
NZEntrepreneur for a local introduc on to the startup and innova on ecosystem and W2.com
for a more global view.
The la er did a list of 10 women entrepreneurs in New Zealand in 2018, so it’s a bit out of date
but a decent start nonetheless.
Look for startups that resonate with you and get in touch – you’d be amazed how willing the
founders will be to give their me for another Kiwi wahine carving her own path.
2. Alone we can do so li le, but together we can do so much
In the startup world, this advice from Helen Keller rings true. You must ﬁnd a community of
other startup founders, and preferably some women startup founders too.
There is no be er way to keep yourself inspired and focused than racing along next to your
peers.
Together, your shared ambi ons, experiences, connec ons and capabili es will fuel your
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success. You may even ﬁnd yourself feeling passively compe
your best game every day.

ve, which will help you bring

Almost every founder I’ve ever worked with at our Te Ohaka incubator says that while the
masterclasses, mentorship and other oﬀerings are helpful, the real game-changer is being able
to learn and grow with peers who are sharing the startup journey.
3. Conﬁdence breeds success
You must develop your conﬁdence. When boys and girls are young, they share the same level
of conﬁdence as well as a tudes towards risk and leadership.
But in early adolescence something happens and girls experience a drama c loss of social
conﬁdence. This is generally linked to the socialisa on of early adolescent girls (eg be nice, be
careful, be modest, look a er others, etc), which is very diﬀerent than for boys (eg be strong,
win, play hard, toughen up, etc).
Whatever the cause, the good news is that conﬁdence can be developed and there’s no be er
way of doing that than working alongside a startup mentor or coach, either of which you can
easily ﬁnd within a startup community.
At the same me, do note that gaining conﬁdence in your work will come with experience.
Gaining conﬁdence in your product will come with customer valida on.
4. Just do it
It’s likely that without any interven on, the next ﬁve years will carry on along the same
trajectory as the past ﬁve years. If that’s what you want, then that’s awesome. However, if
you’ve been holding a dream ght and wai ng for the me to start, it’s me to take the leap.
Anais Nin famously wrote: “And the day came when the risk to remain ght in a bud was more
painful than the risk it took to blossom.”
Pick up that passion and take your ﬁrst steps. Fill out a lean canvas, go to a startup meetup, or
sign up for a startup course.
Look for startups that resonate with you and
get in touch – you’d be amazed how willing the
founders will be to give their me for another
Kiwi wahine carving her own path (ﬁle photo).
AMY HIRSCHI/UNSPLASH
Look for startups that resonate with you and
get in touch – you’d be amazed how willing the
founders will be to give their me for another
Kiwi wahine carving her own path (ﬁle photo).
5. Get connected
The minute you go out and meet other people in inten onal pursuit of your dream, it will all
start to come together.
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As a ma er of fact, Startup Genome – an organisa on that researches startup ecosystems
around the world from Silicon Valley to Shanghai to New Zealand – notes that one of the single
most important data points that indicate the success of a startup ecosystem is its connec vity.
That’s because making connec ons breeds opportunity. Therefore, at zero risk, the single best
thing you can do to further your ambi on as a startup founder is to start ge ng connected to
people who can help you on your way.On the same topic, it’s worth no ng that while women
are widely acknowledged as being be er than men at crea ng strong social networks, research
indicates that male startup founders are much more likely to be connected with investor
networks than women founders.
So, be inten onal about your network cura on and ensure you include a diverse group of
startup community folk, including those connected to investment opportunity.There has never
been a be er me in history for a woman just like you to found or grow a startup venture in
New Zealand.
KELLY HODEL/STUFF
Zoe Reece is a young entrepreneur who has started a medicinal cannabis business in the
Waikato, a er returning home from the US.
Currently, only one in ﬁve startup founders in Aotearoa are women. Not only does that clearly
indicate a lack of opportunity and par cipa on for women, it also contributes to less than
op mal economic outcomes because diversity in any sector is a powerful contributor to
success.As a result, economic policymakers and the startup sector are rushing to put ini a ves
in place to iden fy and support more female founders. So – here’s your opportunity!
An example of this is the Startmate Fellowship, which drives women’s par cipa on in Australia
and New Zealand’s high-growth startups.
Another example – this me in an investment context – is last week’s announcement of the
brand new A$100m Female Leaders VC fund, aimed squarely at women startup founders. The
Artesian fund joins ArcAngels, which is similarly focused but targe ed at earlier stage startups
founded by women.
Finally, in terms of community building ac vity, there is the upcoming Electrify Aotearoa
women founders summit, which takes place in February 2022 (full disclosure, my organisa on
Ministry of Awesome is one of the main organisers).
This is the ﬁrst me the whole New Zealand startup community will celebrate women
founders, and it will be a momentous opportunity for Aotearoa’s founder wahine to meet and
network with the whole startup ecosystem.
I’ll ﬁnish with one last piece of info from that Startup Genome research I men oned earlier. In
terms of startup founder mindset, one of the strongest indicators of success is what they call
“ini a on”. This is described as the “proclivity and energy level to start new things and to turn
ideas into ac on”.
source: h ps://www.stuﬀ.co.nz/business/prosper/300485713/more-women-should-befounding-startups-but-how-to-begin
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WASME CORNER
World Associa on for Small and Medium Enterprises (WASME) honors
winners of the 25th SME Excellence Awards 2021
This year due to the
COVID-19 pandemic
situa on, the World
Associa on for Small
a n d M e d i u m
Enterprises (WASME)
o rga n i ze d WA S M E
SME EXCELLENCE
AWA R D S 2 0 2 1 o n
Thursday, December
23, 2021 at Mirza
Ghalib, Scope
Conven on Complex,
Lodhi Road, New
Delhi.
WASME SME Excellence Awards 2021 is a pres gious award of WASME that brings together
industry leaders, SME associa ons, entrepreneurs, start-ups etc. from diﬀerent countries
under one roof. So far we have done 24 WASME Excellence Awards in diﬀerent countries
including Yugoslavia, Ethiopia, Egypt, Nigeria, Russia, South Africa, Romania, UAE etc.
25th WASME Excellence Awards aims to promote SME development ini a ves and endeavours
to catalyze interna onal coopera on for ini a ng focused eﬀorts to entrepreneurship and
innova on integra on of SMEs into Global Value Chain and thus empower them to contribute
eﬀec vely to the country's socio-economic development.
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The event started with lamp ligh ng ceremony followed by welcome address by Dr. Sanjiv
Layek Execu ve Secretary, WASME. He introduced World Associa on for Small and Medium
Enterprises (WASME), since its incep on in 1980 as the global voice of SMEs, is one of the most
representa ve and leading interna onal non-governmental organiza ons engaged in the
promo on of such organiza ons worldwide. We work closely with all SME experts in diﬀerent
parts of the world and also enjoy a consulta ve/observer status with concerned agencies in the
United Na ons including UNESCAP, UNCTAD, ITC, WIPO, UNIDO, UNESCO, UNCITRAL, ILO, and
several other inter-governmental and interna onal organiza ons. WASME has been ac vely
engaged in cra ing the development agenda for SMEs, advoca ng for their greater
recogni on, and enabling them to eﬀec vely contribute to the economic prosperity and social
wellbeing of their respec ve country. Through mul -dimensional ac vi es like policy
advocacy, informa on dissemina on, na onal and interna onal conferences and seminars,
events and trainings, publica on and research, network linkages etc., we assist in crea ng the
best, integrated, innova ve, and sustainable working frameworks for SMEs in all industry
sectors.
In his inaugural speech Dr Sanjiv Layek Execu ve Secretary, WASME talked about the COVID-19
crisis has taught us that the pandemic and containment measures do not impact everyone in
the same way. Among the private sector, MSMEs, especially those led by women, youth, ethnic
minori es and migrants, suﬀered the most. An Interna onal Trade Centre survey on COVID-19
impact among businesses in 136 countries has shown that nearly 62% of women-led small
businesses have been strongly aﬀected by the crisis, compared to just over half of ﬁrms led by
men, and women-owned are 27% more likely not to survive the pandemic. The COVID-19 crisis
also taught us the value and cataly c impact of digital connec vity, par cularly for MSMEs.
As governments vaccinate their popula ons, the world con nues to deal with several other
challenges that include the ongoing eﬀects of climate change, biodiversity lost, and pollu on. If
unabated, these three crises are expected to have severe nega ve implica ons for economic
growth, human health and ecosystems, employment and livelihoods. As we know that SMEs
are the backbone of every country's economy like India's. An es mated 6.33 crore
unincorporated Indian MSMEs engaged in non-agricultural economic ac vi es, employing 12
crore persons across the country, 99% Industry share, contribu ng 30% to Indian GDP,
genera ng 70-80% employment, contribu ng 50% to Exports. Micro more than 95% having
turnover less than 5 crores
The government's target for 2024 is for MSMEs to account for 50% of GDP and 75% of exports,
while employing 150 million people, in line with a target to make India a $5 trillion economy.The
coronavirus disease (COVID-19) has severely impacted the lives of informal microenterprises,
cons tu ng 99% of the MSMEs, owing to lack of managerial resources, capaci es, and
backward-forward linkages to cope with economic downturn.
He congratulated all the awardees for winning the WASNE SME Excellence Awards 2021. About
50 awardees were felicitated by some of the well-known personali es like Chief Guest of the
Event Dr. Ashutosh Karnatak, Member, Electricity Tribunal and Ex – Chairman, GAIL, India and
Guest of Honour HE Prof K.Jankee Ambassador of Mauri us to Russia. Other important
dignitaries were Dr Gopal Tripathi, RSS Veteran Leader, Shri Govind Gupta, BJP Mahasachiv, Shri
Kamal Kishore Ex- MP, Behraich, Shri S. P. Garg Execu ve Director, GAIL India and Member in
Safety Council of India, Shri R. K. Goel Ex- Director, Torrent Gas. Ms Sampa Banerjee Execu ve
Director, WASME propo
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World Association for Small and Medium Enterprises (WASME) honors
winners of the 25th SME Excellence Awards 2021
1. https://www.aninews.in/news/business/business/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181711/
2. https://theprint.in/ani-press-releases/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-2021/789237/
3. https://www.business-standard.com/content/press-releases-ani/world-association-for-small-andmedium-enterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-2021121122700894_1.html
4. https://www.lokmattimes.com/business/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence/
5. https://jionews.com/home/article/10/955312899/Business-News-World-Association-for-Smalland-Medium-Enterprises-WASME-Honors-Winners-of-the-25th-SME-Excellence-Awards-2021
6. https://www.zee5.com/articles/world-association-for-small-and-medium-enterprises-wasmehonors-winners-of-the-25th-sme-excellence-awards-2021
7. https://www.latestly.com/agency-news/business-news-world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-2021-3196291.html
8. https://www.bignewsnetwork.com/news/272039822/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-2021
9. https://www.devdiscourse.com/article/business/1862438-world-association-for-small-andmedium-enterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-2021
10. http://dhunt.in/q4gWS?ss=wsp&s=i&uu=0xd78bﬀc76a6075f1
11. https://mantras.tv/2021/12/27/world-association-for-small-and-medium-enterprises-wasmehonors-winners-of-the-25th-sme-excellence-awards-2021/
12. https://www.newkerala.com/news/2021/182375.htm
13. https://www.australiannews.net/news/272039822/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-2021
14. https://www.westbengalkhabar.in/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
15. https://www.vanakkamtamilnadu.com/news/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
16. https://www.uptoday.news/news/world-association-for-small-and-medium-enterprises-wasmehonors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
17. https://www.rajasthankikhabar.com/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
18. https://www.telanganajournal.in/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
19. https://www.punjablive.news/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
20. https://www.southindianews.in/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
21. https://www.odishapost.news/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
22. https://www.northeasttimes.in/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
23. https://www.maharashtrasamachar.com/news/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
24. https://www.madhyapradeshchronicle.com/news/world-association-for-small-and-mediumenterprises-wasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
25. https://www.haryanatoday.in/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
26. https://www.himachalpatrika.com/news/world-association-for-small-and-medium-enterpriseswasme-honors-winners-of-the-25th-sme-excellence-awards-202120211227181659/
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World Association for Small and Medium Enterprises (WASME), a global non-pro it
organization headquartered at Noida, India, has been spearheading the cause and
development of Small and Medium Enterprises (SMEs) worldover since its inception in
1980. Over three decades, WASME has emerged as one of the most representative,
eﬀective and leading international organizations, working towards the promotion of
SMEs worldwide through policy advocacy, information dissemination, conferences,
seminars, events, trainings, publication, network linkages and manymore.
WASME enjoys consultative/observer status with concerned agencies in UN system such
as UNCTAD, ITC, WIPO, UNIDO, UNESCO, UNCITRAL, UNESCAP and ILO, and several other
inter-governmental and international organizations like WCO, OECD, ICSB, APEC, APCTT,
etc.
WASME’s fortnightly SME e-Bulletin “WORLD SME UPDATE” aims to keep its readers
abreast of latest information on various developments taking place in the SME sector
around the globe. If you have any news/information on the issues related to Government
policies & programmers and latest developments in the SME sector i.e. technology and
innovations, success stories, case studies, research and methods, planning and programs,
training and developments, inance and management, and marketing that you would like
to share with the world SME community, please do send them to us at
editor@wasmeinfo.org.
We always welcome your valuable feedback/comments on the SME e-Bulletin to further
enhance our services on information dissemination. Hence, please send us your valuable
guidance as well as meaningful articles as a regular contribution to SME e-Bulletin and
our website in the larger interests and bene its of SMEs the world over.
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