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ASME is one of the most representa ve, eﬀec ve and leading
interna onal non-govern-mental
organiza ons engaged in the promo on of
MSMEs worldwide. WASME works closely
with MSME experts in diﬀerent parts of the
world and also enjoys consu-ta ve/Observer
status with concerned agencies in UN system
such as UNCTAD, ITC, WIPO, UNIDO, UNESCO,
UNCITRAL, UNESCAP and ILO, and several
other inter-gover-nmental and interna onal
organiza ons.
Since its incep on in 1980, as the global voice
of SMEs, WASME is ac vely engaged in
cra ing the Development agendas for SMEs,
advoca ng for their greater recogni on and
enabling them to eﬀec vely contribute to the
economic prosperity and social well being of
their respec ve country.
WASME has been contribu ng signiﬁcantly
both at policy and opera onal levels and is
instrumental in bringing about major SME
policy changes in both developing and
developed countries. It has greatly inﬂuenced
favourable conclusions and recommenda ons of various agencies in the United
Na ons System.
Through mul -dimensional ac vi es like
Policy Advocacy, Informa on Dissemina on,
Na onal & Interna onal Conferences &
Seminars, Events & Trainings, Publica on &
Research, Network linkages etc. we assist in
creating best, integrated, innova ve and
sustainable working frameworks for SMEs in
all industry sectors.
Our monthly Newsle er “World SME News”
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featuring developments in MSME sector
around the world and fortnightly “SME eBulle n” are the special purpose vehicle for
informa on dissemina on that empowers
SMEs with right knowledge and experience.
With our members, permanent representa ves, senior advisors, associates and
SME Experts in diﬀerent countries worldwide, we are unceasingly streng-thening
interna onal coopera on, building linkages
with governments bodies, SME associa ons,
Chamber of Commerce, ins tu ons of
diﬀerent countries to enable sound macroeconomic policies, capability of stake-holders
to develop conducive business environments,
regulatory frameworks, good governance for
SMEs.
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their thought on the digi za on process in empowering Telengana
MSMEs. WASME and NASSCOM also exchanged MoU. Dr Sanjiv Layek
Execu ve Secretary, WASME and Dr Dev Raj Dasari Chairman , MSMECC
welcomed and felicitated guests and dignitaries.
In UN News Scan, we have included the new UNCTAD ﬁgures show and 5
global ac ons needed to build a sustainable ocean economy.
In start-up sec on, the focus news are DTC Startup, Psudo, on a Mission
to Create the World's Most Eco- Friendly Sneaker Raises $3M Seed
Round and Stanford Graduate School of Business to Launch Innova ve
Leadership Program for High-Growth Startup Leaders and Founders.
Women's wing sec on we have added news related to Female startups
ﬁght 'tomato seller' cliche for funds in Africa and More female tech
startup entrepreneurs in Saudi Arabia than in Europe .

MAY 2022 VOLUME 169
WASME hosted its 18th Session of Council Mee ng and 62nd Session of
Governing Body Mee ng on 20th May 2022. On behalf of WASME, I
congratulate Prof. (Dr.) K C Jankee, Hon’ble Ambassador, Govt. of Mauri us in
Russia, President, All Africa Associa on for SMEs, Mauri us, has been elected
as the President of WASME for 2022-24. I also congratulate the newly elected
Vice- Presidents Mr. Dumisani J Msisbi, Group Managing Director, Eswa ni
Development Finance Corpora on, Swaziland, Mr. Rajendra Malla, President,
Nepal Chamber of Commerce and Industries, Nepal, Mr. Zillur Rehman,
Chairman & CEO, Rehman Group, Bangladesh, Mr. I D Narayan, Vice
President, CATC Society Ltd, India, Mr Rajendra Prasad Lallchand, Director,
Cheshire Hotel, UK, Dr. Friday Okpara, Director, Small and Medium Enterprise
Development Agency(SMEDAN), Nigeria.

DR GYAN PRAKASH AGARWAL

Editor-in-Chief
WASME Governance
Chairman, President:

Vice-Presidents:

Research paper on “Micro, Small and Medium Enterprises (MSMEs)
Development Strategies in Ethiopia: Retrospec ve and Prospec ve Analysis”
author by Amare Abawa Esubalew and Prof. A. Raghurama analyzes Micro,
Small and Medium Enterprises (MSMEs) development strategies in Ethiopia in
light of the country's vision that aspires to join the middle income countries by
2025.

WASME CORNER covers WASME represented by Dr Sanjiv Layek Execu ive
Secretary, WASME visited Ethopian Embassy on 17th May 2022 to discuss
about the future collabora on and ac vi es, Amazon (AWS) recognised
WASME as one of the best SMB Associa on in a joint Press Release of AWS and
WASME. Mr Puneet Chandok Puneet Chandok, President of Commercial
Business, AWS India and South Asia at AISPL and Dr Sanjiv Layek Execu ve
Secretary WASME addressed the Press Conference held on 17th May 2022 and
pleasure to announce the associa on of WASME and Aayom Business
Solu ons for Empowering MSMEs and WASME – MSMECC Telengana Chapter
organised Digi za on Programme for Telengana MSMEs on 7th May 2022 in
Hyderabad in associa on with Amazon, Tata nexarc and NASSCOM. Mr
B.A.Naveen Na onal Business Development Leader- AWS Trainings and
Cer ﬁca ons, India Amazon Internet Services Private Limited, Mr. Ranjit
Kumar , City Head – Tata nexarc Hyderabad , Ms S.Gautami and Mr Sa sh
Kumar Director – NASSCOM Futureskills from NASSCOM Futureskills shared
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Mr. Dumisani J Msibi,
Group Managing Director,
Eswatini Development
Finance Corporation, Swaziland

Dr. Friday Okpara
Director,
Small and Medium Enterprise
Development Agency(SMEDAN),
Nigeria
Mr. Rajendra Malla
President,
Nepal Chamber
of Commerce, Nepal

In country focus sec on, our focus country is Uzbekistan . Small businesses in
Uzbekistan include individual entrepreneurs and micro and small enterprises.
The size of an enterprise is deﬁned by the number of employees, without
considering a revenue component or the ownership structure.

In Entrepreneur of Month, we have shortlisted Bengaluru-based food tech
startup Nu y Yogi was born out of the personal journey of its founder Pallavi
Gupta. A few years ago, Pallavi was diagnosed with the autoimmune disorder
lupus, which has no cure in Western medicine. This is the me she went on a
food regimen that was inspired by Ayurveda and clean ea ng. Her journey
led her to discover the incredible power of clean ea ng and how food can be
used to manage chronic disorders.

Dr. K. C. Jankee,
Hon’ble Ambassador,
Govt. of Mauritius in Russia

Mr. Indra Dev Narayan
Vice President,
CATC Society Ltd,India

In UN sec on, focus is on The Economic and Social Commission for Asia and the
Paciﬁc (ESCAP) serves as the United Na ons' regional hub promo ng
coopera on among countries to achieve inclusive and sustainable
development.

Exclusive interview with Anton Baranenko, Founder of Por oleon, discusses
about so ware development has become increasingly diﬃcult and this has put
so ware development teams under constant pressure to come up with
innova ve so ware tools. Por oleon is a simple lean so ware tool that
enables teams to align on strategic plans while gaining visibility into priority, as
well as a link to organiza on goals and meline.
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Research Paper
Micro, Small and Medium Enterprises(MSMEs)Development Strategies in
Ethiopia: Retrospective and Prospective Analysis
Amare Abawa Esubalew,PhD Candidate, Mangalore University,Department of Commerce, India
Prof. A. Raghurama ,Professor, Mangalore University, Department of Commerce,Mangalore, India

Abstract
The purpose of this paper was to analyze
Micro, Small and Medium Enterprises
(MSMEs) development strategies in Ethiopia
in light of the country's vision that aspires to
join the middle income countries by 2025. In
doing so, the research raised two important
questions as 1). How Micro, Small and Medium
Enterprises were favored in the development
strategies & what results are obtained, and 2).
What are the prospects of Micro, Small and
Medium Enterprises in light of concurrently
formulated strategies? Based on secondary
data, the retrospective and prospective
analysis of MSMEs development strategies in
Ethiopia was made. Though the government
has tried to give focus for micro and small
Enterprises development, enter-prises promoted to the next higher level are not as such
seen since the focus was on new establishments. Small and Medium Enter-prises are
not clearly delineated in the MSMEs development strategies though improve ments are
witnessed. The future of MSMEs is seemingly
continuing at a status quoin spite of the
country's aspiration to be among the middle
income countries by 2025.The MSMEs
strategists and policy makers are suggested for
proper strategy formulation to get bene it out
of the sub sector inthe development of the
country through giving due consideration in
the strategy and revisiting the de initions so as
to integrate with international contexts. This
study sheds light on MSMEs development
strategic gaps and remind Ethiopian policy
makers to have inclusive de inition and scope
for the area to get maximum out of the sub
sector for economic advancement.
INTRODUCTION
Small and Medium scale Enterprises (SMEs)
are regarded as the engine of economic growth
and equitable development in developing
economies. Even if the emphasis is not as such,
the imperial Government of Ethiopia, had
enacted legislation to encourage business
doings in thecountry in earlier times. The
government had also participated in inves-

tment in enterprises that had high capital
costs, such as oil re ineries and the paper and
pulp, glass and bottle, tire, and cement
industries to further encourage business
operations.
OBJECTIVES OF THE STUDY
As Micro and Small Enterprises constitute
signi icant number in every economy,
countries formulate development strategies to
support this sub sector so that they can have
superb contribution for the economy. As the
same is true in Ethiopia, there are at least two
Micro and Small Enterprises (MSEs) Development strategies, Industrial Develo-pment
strategy and Growth and Transfo-rmation
Plans related to Micro and Small Enterprises.
However, the eﬀectiveness and limitations of
these strategies are rarely studied. Therefore,
the objective of this study is to make retrospective analysis for eﬀectiveness and
limitations of those strategies implemented in
the past and look the prospects of concurrent
strategies and stare in to the future as to what
strategy should be formulated for the best
contr-ibutionsof MSMEs to the Economic
growth. The objectives of the study are
therefore;
Ÿ To explore how Micro, Small and Medium
Enterprises were well-thought-out in
development strategies
Ÿ To analyze what are the prospects of Micro,
Small and Medium Enterprises in light of
the concurrent strategies and plans that
foresee the countries development.
METHODS AND MATERIALS
To meet the objectives stated above, the study
u s e d a s e c o n d a r y d a t a . To m a ke t h e
retrospective and prospective analysis of
MSMEs development strategies, more focus
was given for periods from the irst MSMEs
development strategy (1997) to the end of
industrial development strategic plan period
(2025). For periods beyond 2016, the analysis
is made merely on the document. The period
from 1997 to 2015 is used for retrospective
analysis while from 2016 to 2025 is used for
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prospective analysis. Though this period was
the main focus however, some historical
evidences as to the beginning of businesses
are also slightly touched. To bump into the
objectives therefore, two MSEs development
strategic documents, Industrial Development
strategy, Growth and Transformation Plans,
and other relevant journals, books and
periodicals are reviewed in light of Micro,
Small, and Medium Enterprises (MSMEs).
DEFINITIONS OF SMEs VIS-À-VIS MSMEs
Though number is a language used to de ine
Small and Medium Enterprises (SMEs), it is
also noted that two institutions, statistical
agencies or countries who speak the same
language in terms of Small and Medium
Enterprises do not agree on the de inition of
Micro and Small Enterprises. An acute matter
in the literature is the terms used for the
category of businesses that do not fall into the
category of large enterprises. One part refers
to them as Small businesses, others use the
concept of Small and Medium Enterprises,
while some still refer to them as Micro, Small
and Medium Enterprises.
Postulated that the diﬀerences in SMEs
de inition comprehends to three wings as
de initions by international institutions,
de initions by national laws and de inition by
industry. European Commission, being one of
the wings, supports the criterion of the
number of staﬀ as the main condition.
However, the commission has also used
annual turnover and annual balance sheet.
Among all SMEs de initions, the one most
implemented in SME studies is that of the
European Union . However, it remains far from
accepted by the distinct governments and
policymakers and even industry can have its
own base of de inition. The universality of the
de inition adopted does not suit some speci ic
industries in which the volume of sales and
labor intensity can be determined by other
market forces. Noted that the de inition of
SMEs by number of employees has become
dif icult due to part-time work, casual work or

temporary work is becoming more widely
used by employers. Moreover, automating of
operations could reduce number of blue-collar
workers which can aﬀect the acceptance of
de ining SMEs based on number of employees.
Hence, a new model of de ining SMEs stating
"SMEs as a formal enterprise with annual
turnover, in U.S. dollar terms, of between 10
and 1000 times the mean per capita gross
national income, at purchasing power parity,
of the country in which it operates" is
proposed by . However, using this de inition
can't give a full picture for the policy makers as
it excluded micro Enterprises and use small
and Medium Enterprises (SMEs) as a suf icient
category to deal with Enterprises. This
proposed formula to de ine SMEs therefore,
fail de ine Enterprises with distinctive
segregation of Micro, Small, and Medium
Enterprises.
MSMEs DEFINITION AND ENTERPRISES
CHARACTERIZATION IN ETHIOPIA
Though Micro, Small and Medium Enterprises
constitute the major share in terms of number
in Ethiopia, there is no consistently placed
de inition for the sub sector by diﬀerent
bodies. In 1997, Ethiopia has de ined Micro
Enterprises as an enterprises with a total asset
of less than 20,000 Birr ($1200) and Small
Enterprises as Enterprises with a total asset of
Birr 500,000 ($30,000) or less. In this
de inition, the only base used is the total asset
unlike international organizations' de initionbase . To align the de inition with at least
some countries and international organizations, the country has revised the de inition
of Micro and Small Enterprises in 2011. In the
new de inition, some of the attributes used by
other countries and inter-national organizations are addressed. In addition, the
de inition has segregated sectors as service
and manufacturing. However, there is still
confusion among diﬀerent govern-mental
organizations (e.g. Ministry of Trade, Central
Statistics Agency, & Federal Micro and Small
Enterprises Development Agency (FeMSEDA)
in de ining MSEs. Moreover, since it only focus
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on Micro and Small Enterprises, the new
de inition does not put any dema-rcation
between Small and Medium; and Medium and
large Enterprises.
To have uniform and consistent de inition at
least between diﬀerent agencies and share
similar concepts with international
organizations and making accessibility of
uniform data for the sector easy, adopting [7]
SMEs de inition may be unwise since they
discussed it as a single category without
aligning it with Micro Enterprises. However,
since there are international organizations
that consider MSMEs, researchers believed
that adapting international de inition with
slight modi ication considering the economic
status of the country is logical. But the
problem here is, the development level of
nations and asset requirement of enterprises
within diﬀerent industry makes comparison
and adaptation of uniform de inition dif icult.
Hence, to adjust with the economic status of
the country, adjustment could be made by
multiplying the total asset for the category by
the GDP growth rate. [5]De ine Micro, Small
and Medium Enterprises based on number of
Employees, total asset and annual sales. As
total asset and annual sales are similar in the
de inition set, taking total asset is chosen due
to ease availability of data. The category along
with the de inition is described in the
subsequent table (table 1).

When we compare the Ethiopian current
de inition of Micro and Small Enterprises with
the above table, a very visible gap, resulted
from the economic status of the country is
observed. In Ethiopia, an enterprise is said to
be micro, if it employees less than ive
employees and has a total asset of less than
$6000 or Birr 100,000 for Manufacturing

sector. When we compare it with the World
Bank group number, it is approximately two
times less for employees and its asset value is
less by $94,000. When we do the same for
Small Enterprises, the maximum number of
employees is less than the World Bank's
number by 20 and total asset is less than the
same by $2,991,000 at the upper boundary
limit. This igure is very signi icant that make
compa-rison between Ethiopian Enterprises
and Enterprises labeled by international
organizations (e.g. World Bank) dif icult. To
reduce the gap, forward move could be one
solution for Ethiopia to increase the asset
requirements of Enterprises i.e. as large
number of enterprises are micro enterprises
in Ethiopia (including retail stores), it is
prudent to focus on relatively better sizes that
could still be categorized under micro
enterprises and leave out those enterprises
with very low asset value as informal
businesses except for registration purpose.
Thus, the government can think of arranging
micro enterprises based on their asset as
Bottom- Micro, Middle Micro and Top Micro
( B M - M M -T M ) a n d a d a p t i n te r n a t i o n a l
de inition of enterprises. Those Bottom and
Middle Micro Enterprises could be considered
as informal except for registration purpose.
Enterprises to be taken as Top Micro will be
those enterprises whose total asset value is
not below 50% of the asset obtained from the
product of GDP and World Bank Upper limit.
For example, if an enterprise is with a total
asset value of $5,500 where a country is with a
GDP Growth rate of 11%, this value is a point
where the top Micro starts as it is 50% of the to
be upper limit ($11000/2 = 5500) and hence,
values more than or equal to this will be taken
as Top Micro and values below this point
constitutes Middle and bottom Micro with
50% intervals.Hence,$ 5,500 will be divided
with two to set the point of demarcation
between middle Micro and Bottom Micro.
Accordingly, the values less than $2,750 is
Bottom Micro and the value greater than or
equal to $2750 and less than $5500 is Middle
micro.
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Consequently, enterprises with value less than
$2,750 is Bottom, Enterprise with value of up
to $ 5,500 is Middle and Enterprise above $
5,500 is Top Micro. To obtain all these, the
yearly GDP growth rate could be multiplied by
the total asset establishment set by Word Bank
(till it reaches exactly the same size of asset for
each category) to drag the igure to the status
and capacity of the country. For example, if the
average GDP growth rate for a period is 11%,
the total asset for Micro, Small and Medium
Enterprises for the period will be as follows;
As we are using GDP growthrate, the size and
category of Enterprises may be luctuated in
diﬀerent time period based on the GDP growth
rate. And to avoid too much instabilities, it is
advisable to set the criteria for enterprises
category every ive years when strategic plans
are made. It is natural that a category frontier
for enterprises may be changed if the GDP of
the country is increasing or vis-versa as there
is positive and strong relationship between
SMEs and GDP per capita growth. But the
average cumulative GDP growth rate is taken
for range of periods more than a year. The
above igure may seem dif icult for some of the
enterprises to reach at within less developed
country like Ethiopia. However, unless
the government can consider international
basis of de ining MSMEs, its march to the
middle income level by 2015 may not be well
supported from this sub sector. And hence, the
government could make sure that funds from
commercial banks and Micro Finance Institutions (MFI) are available for those
enterprises beyond middle micro category so
that the limited asset constraints will be
solved.To make a smooth adjustment of the
de inition, certain assumptions are made to
ful ill. Among others, some are;
Ÿ The country will have a positive growth in
real GDP
Ÿ The world Bank de inition of MSMEs as a
base remain unchanged or if changed, the
base will also be changed accordingly
Ÿ Enterprises size as Micro, Small and
Medium is in luenced by the country's real

GDP
Ÿ Enterprises categorization limit (minimum

and maximum) is revised based on the
annual GDP growth rate
ANALYSIS OF MSMEs DEVELOPMENT
STRATEGIES AND RELATED DOCUMENTS
The general move to liberalize domestic
markets, were expected to rid economies of
market distortions and pave the way for
vibrant private sector growth in developing
countries. However, experience shows that the
process of policy reform in developing
countries which suﬀer from imperfect market
conditions must go beyond the elimination of
price distortions . Thus, there is a growing
recognition of a need for micro-level approaches that address the speci ic problems
facing small-scale entrepreneurial activity and
that are compatible with the general direction
of industrial and macroeconomic policy. In the
prevailing climate of globalization, developing
countries urgently need to ensure that they
have a critical mass of domestic enterprises in
the middle range, which are internationally
competitive and capable of penetrating global
chains of production.
Though Ethiopian Government has tried to
create an environment that supports entrepreneurship since 1991, Micro, Small and
Medium Enterprise (MSMEs) are still at their
infancy stage regarding their Economic
Contribution.
A better investment climate that foster the
growth of existing irms while encouraging the
creation of new irms is key to attracting and
increasing private sector investments inclu-
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ding MSEs. But access to inance is remained
as a top obstacle to SMEs as irms in Ethiopia
are more likely to be credit const-rained than
global comparators. The World Bank noted
that lending to SMEs in Ethiopia is left behind.
To make the retrospective and prospective
analysis of Micro, Small, and Medium Enterprises Development Strategies in Ethiopia,
various documents like Micro and Small
Enterprises Development Strategies, Industrial Development Strategy and Growth &
Transformation plans are considered.
a. Micro and Small Enterprises Development Strategy of Ethiopia (1997-2010)
As this strategy is the irst in its kind, there are
many positive and promising elements. But at
this level of analysis, the emphasis is given for
the limitations observed in the strategy that
are believed negatively impacted the
implementation.
In the strategy, Micro and Small Enterprises
are assumed to operate under "Agricultural
Development Leads to Industrialization"
(ADLI) strategy and market economy princ i p l e s i s c o n s i d e re d a s f u n d a m e n t a l
prin]ciples. But as the data by Central
Statistics Agency (1997) witnessed, most of
the MSEs already established are urban based
and the agriculture is insigni icant (only 5%)
which possibly twisted the eﬀort and
commitment of resources to indelicate
direction.
Though most of MSEs are facing problem of
access to inance business typology that have
least cost nature of operation is not taken as
one of eligibility criteria for the government
support. Moreover, facilitating access to
inance is stated at "Other Speci ic Support
Areas/Programs" from 'the basic principles"
category which is ostensibly less focused.
In the strategy, among others, one of the
targeting support measures and bene iciaries
are Small enterprises in nomadic and disastrous areas. Nomads are culturally movable

who could not reside in a speci ic area which
makes the lending service provision dif icult.
These areas could have been supported
through other ways rather than unnecessarily
committing resources.
Though Survey by Central Statistics Authority
(CSA) showed that there are 584,913 and
2,731 Informal Sector activity operators and
Small Scale Manufacturing Industries
respectively that absorb 739,898 labor force,
the strategy did say nothing whether these
enterprises are grown to the next higher level
or not. Another limitation of the strategy is the
de inition adopted for Micro and Small
Enterprises. As to the de inition of Enterprises, CSA has de ined Enterprises as Small,
Medium and Large, while the Micro and Small
Enterprises development strategy excludes
Medium enterprises from the de inition and
focused on Micro and Small Enterprises only.
Though one of the objectives of the Micro and
Small Enterprise development strategy is to
provide the basis for Medium and Large Scale
Enterprises, the de inition overlook medium
Enterprises and the demarcation between
Small and Medium Enterprises. Ideally, the
strategy claimed as the support can help to
correct the preferential treatment conferred
in favor of enterprises. But practically, Micro
and Small Enterprises are remained as inance
constrained due to access to inance problems
since MSEs are required to have forced deposit
(20% of the startup capital). Moreover,
Commercial Banks are directly/indirectly
restricted not to grant loan to MSEs except
they inance the Development Bank of
Ethiopia from which MFI are getting their
money supply.
As to the institutional arrangement, the
Federal MSEs agency called the FeMSEDA is
operating its operation under Ministry of
Trade and Industry autonomously. This is the
accurate location where the agency can utilize
its potential in related deeds so that it can
10
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supported MSEs well.
b.MSEs Development Strategy, Provision
Framework and Methods of Implementation(2011-2015)
To alleviate the implementation gap of the irst
MSEs development strategy, another MSEs
development strategy is designed for the
period 2011 to 2015. Although the strategy
has considered other nations' experience of
de ining Micro Small and Medium Enterprises
(MSMEs) and give the focus for these three, it
did not consider the Medium enterprises in
the category as the focus is Micro and Small
Enterprises only.
The new strategy solved some of the
limitations the predecessor has (especially
regarding the de inition base that was not
included). The new strategy has also
considered the total asset as one of the base for
de ining the Micro and Small Enterprises that
still makes the de inition susceptible to
in lation and de ilation.
Nonetheless, the medium Enterprises are
technically overlooked from the MSEs
category though the strategy has included
phrase that state "an enterprise is said to be
transformed from small to medium level of
growth when it enabled to be competent in
price, quality and supply using the support
given to the level".
Though the criteria mentioned for transformation are questionable, at least the idea of
transition from Micro to Small and then to
medium is appreciated. Because the transition
criteria is set as 'competent price, quality and
supply', it deviates from the base of de ining
the sector like permanent employee, total
asset, and annual turnover. Though the
strategy has noted simplifying of special credit
system to transformed Medium Enterprise
from Commercial Bank of Ethiopia and the
Development Bank of Ethiopia (DBE) to help
the expansion, the criteria of graduation from
Small to Medium Enterprises is not well

quanti ied. With regard to the institutional
arrangement, the FeMSEDA is mainly placed
under ministry of urban development and
construction at least in this strategic period
that really focus on construction and urban
areas. This arran-gement has seemingly forget
as FeMSEDA is creating jobs and working on
development of enterprises through business
doings. Therefore, the Agency would have
been more successful in discharging its
responsibility, had it been under ministry of
trade.
c.Industrial Development Strategic Plan
(2013-2025)
As the emphasis and aspiration of the
government is reaching middle level income
by 2025 through special focus on
manufacturing sector, another document
reviewed in light of the focus on MSMEs is
industrial development strategy designed for
the period 2013 to 2015. The Micro and Small
Enterprises development in Ethiopia is mainly
focused on Job creation and promotion of
Industry . In the industrial development
strategy reviewed, the Micro and Small
Enterprises are looked from emplo-yment
creation perspective which gives less
emphasis for the economic contribution.
According to the strategic plan, Micro and
Small Enterprises in the manufacturing sector
created job opportunity for 1,148,000 unemployed youth and women and helped to
reduce unemployment rate from 18 percent in
2010/11 to 17.5 percent in 2011/12 iscal
year. But MSEs Economic contribution in
terms of GDP percentage stated neither by the
Ministry of Finance and Economic Development nor any concerned body except
mentioning the shallow manufacturing
contributions. This adds up the dif iculty of
knowing the exact contribution of Micro and
Small Enterprises to the GDP. Moreover,
detailed emphasis is not placed in the
Industrial Development strategic plan as to
how and how many enterprises will be
graduated to the next level.
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d. Growth and Transformation Plan II (GTP
II) (2015/16- 2019/20)
According to the GTP II projection, the share of
the manufacturing sector in GDP is expected to
show a fourfold increase from 4.8 % in
2014/15 to 18 % by 2025. From this
projection the share of Micro and Small
Enterprises in GDP under base scenario in
percent is stated as 1.1 in 2014/15 to 1.8 by
2019/20 with an average contribution of 1.4
in 2015/16 to 2019/20 and the projection is
also made for Medium and Large scale
enterprises as 3.7 in 2014/15 to 5.9 in
2019/20 with average share of 4.9 in periods
2015/16 to 2019/20 [19].

As it is shown from the above graph (Graph 1),
the number of new MSE established in the year
2008/09 were 73,775. In the following year, it
reached 176,543. But in 2010/11, the
establishment was decreased to 51,983MSEs.
A f t e r t h i s y e a r, t h e n e w e n t e r p r i s e
establishment has slightly increased till it
reached 77,415 in 2012/13.
But after this year, the establishment increase
at an alarming rate and reach at 271,519 in
2014/15. Though the government has focused
on establishment of new enterprises, those
enterprises could not transform to the next

ESTABLISHED MSEs, GRANTED LOAN AND
CREATED EMPLOYMENT
Based on the report obtained from National
Bank of Ethiopia from 2008/09 to 2014/15, it
is revealed that the new MSEs establishments,
employments generated and the loans granted
have increased from time to time exceptreduction recorded in 2010/11. As it can be
shown from the igures below, new MSEs
establishment has grown from 73, 775 in
2008/09 to 271, 519.
The employment creationdata also reveals
that 530,417 people have got job from 73,775
established enterprises in 2008/09 and from
271,519 enterprises established in
2014/15,2.8 million are employed.

level as the consolidation strategy was
deemed leaved out with less focus.
When we see the employment creation of
newly established MSEs, the employment
creation is increasing from 530,417 people in
2008/09 to 2,800,000 people in 2014/15 with
average annual growth of 1,295,499 people.
Looking the employment trend, there was a
fall of the employment opportunity in
2010/11 due to decreased number of
established MSE in this year due to the
consolidation strategy tried.Though the data
revealed good number of established MSEs,
employment generated and loan granted, it
does not show how many enterprises are
transferred to the next higher level (Medium
and then to large enterprises as the amount of
money invested on those enterprises is
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to time exceptreduction recorded in 2010/11.
As it can be shown from the igures below, new
MSEs establishment has grown from 73, 775
in 2008/09 to 271, 519. The employment
creationdata also reveals that 530,417 people
have got job from 73,775 established
enterprises in 2008/09 and from 271,519
enterprises established in 2014/15,2.8
million are employed.
When we see the employment creation of
newly established MSEs, the employment
creation is increasing from 530,417 people in
2008/09 to 2,800,000 people in 2014/15 with
average annual growth of 1,295,499 people.
Looking the employment trend, there was a
fall of the employment opportunity in
2010/11 due to decreased number of
established MSE in this year due to the
consolidation strategy tried.
Though the data revealed good number of
established MSEs, employment generated and
loan granted, it does not show how many
enterprises are transferred to the next higher
level (Medium and then to large enterprises as
the amount of money invested on those
enterprises is signi icant compared to the
economic status of the country.
CONCLUSION AND RECOMMENDATIONS
Based on the analysis from the above sections,
with the goal of answering the research
questions of the study, this section attempts to
sew up these various fabrics of the study into a
uni ied account by providing conclusions and
recommendation. As such, this section
provides the (1) Conclusion of the study by
providing summary of the indings in light of
the research questions that this research has
ra i s e d , a n d t h e n i t w i l l p rov i d e ( 2 )
Recommendations on the bases of the
conclusions.
a. Conclusion
Summary of inding in light of research
question 'How Micro, Small and Medium
Enterprises were favored in development
strategies and what results obtained'. As it is

witnessed from documents and practices
analyzed, the government has tried to give
focus for micro and small enterprises
development. However, most of the government resources and eﬀorts were inclined to
establishment of micro enterprises. In
2014/15, a total of 271,519 new enterprises
were established employing about 2.8 million
people with a loan supply of more than Birr 6.5
billion. Nevertheless, the enterprise promoted
to the next higher level is not seen due to the
focus was vested on establishment of new
enterprises. Moreover, as witnessed from
those strategic documents and the National
Bank's annual reports, inance remained as a
very chronic problem to enterprises which
could hint the government to prioritize areas
and categories to commit its very scarce
resources. From the report, it is shown that on
average Birr 23,939 was granted to establish
MSEs in the year 2014/15. To alleviate the
access to inance issues, Micro inance
institutions are encouraged. But these
institutions themselves are inance const-rained. Though it is improved in the revision,
the government did not clearly delineate
between small and medium Enterprises
which makes the transition of enterprises
imper-ceptible. Though having its own
ministry like other countries (e.g. India) is
superb, MSEs concerns are operated by
separate agencies which is named as Federal
Micro and Small Enterprises Development
Agency (FeMSEDA) in Ethiopia. However,
FeMSEDA is not consistently operating under
similar mini-stries. In the irst strategy
(1997), it was under Ministry of Trade while in
the second strategy (2011) it was under
Ministry of Urban and Housing Development.
Summary of inding in light of research
question "What are the prospects of Micro,
Small and Medium Enterprises in light of
formulated strategies?" As witnessed from
industrial development strategy and GTP II,
the country seemingly decided to continue the
status quo in terms of MSEs growth from
Micro to Small and then to Medium. That is, the
emphasis is as it was in the previous periods
13
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without including Medium Enterprises and
changing the de inition basis despite the fact
that the country is aspiring to be among the
middle income countries at the end of
industrial development strategic period
(2025). Moreover, Micro Finance Institutions
(MFI) are still considered as the major source
of funding for these enterprises in spite of the
constraint they have.
b. Recommendations
Here, we make recommendations in view of
the conclusions above, by focusing on weak
links identi ied in the conclusions and leave the
positives there…as they are. Accordingly, the
following recommendations are given for
concerned stakeholders to foster MSMEs
development in Ethiopia;
Ÿ As most of international organizations are
using number of employees, total asset, and
annual sale as a base for de ining Micro,
Small and Medium Enterprises, the
Ethiopian government is advised to adapt
this base to de ine MSMEs by making
adjustment on the total asset with the GDP
growth rate. Moreover, the government
does not include Medium enterprise in the
category which is too much recommendable to see the progress, and transitions
of enterprises from Micro to Small and then
to Medium which need the attention of the
government to meet its aspiration of
reaching the middle income country by
2025.
Ÿ Though Micro Finance Institutions are
important sources of inance for Micro,
Small and Medium Enterpr ises, they
themselves are inance constrained.
Therefore, the government is recommended to encourage commercial Banks to
engage in inancing of MSMEs by liberalizi
ng banking regulations and reducing the
required reserve and motivate them to
downscale their business operation to
reach MSMEs.
Ÿ As institutional arrangement is vital for
successful implementation of strategy, the
agency (FeMSEDA) is advised to operate

consistently under either ministry of trade
or ministry of industry if not ministry by
itself.
Ÿ The points set to demarcate Bottom, Middle
and Top Micro is judgmental arbitrary
points that needs further investigation.
Hence researchers are required to further
investigate how developing countries
MSMEs de inition and category can
integrate with international de initions.
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members of UNESCAP are de facto members of
APCTT.

The Economic and Social Commission for Asia
and the Paci ic (ESCAP) serves as the United
Nations' regional hub promoting cooperation
among countries to achieve inclusive and
sustainable development. The largest regional
intergovernmental platform with 53 Member
States and 9 Associate Members, ESCAP has
emerged as a strong regional think-tank
oﬀering countries sound analytical products
that shed insight into the evolving economic,
social and environmental dynamics of the
region. The Commission's strategic focus is to
deliver on the 2030 Agenda for Sustainable
Development, which it does by reinforcing and
deepening regional cooperation and integration to advance connectivity, inancial
cooperation and market integration. ESCAP's
research and analysis coupled with its policy
advisory services, capacity building and
technical assistance to governments aims to
support countries' sustainable and inclusive
development ambitions.
The overall objective of APCTT is to strengthen
the technology transfer capabilities in the AsiaPaci ic region and to facilitate import/export of
environmentally sound technologies to/from
the member countries. The activities of APCTT
are thus focused on three speci ic areas:
Technology Innovations for Sustainable Development; Technology Transfer and Commercialization; and Technology Entrepreneurship, Start-ups and technology-based
Small and Medium Sized Enterprises.
APCTT is a regional institution of the United
Nations Economic and Social Commission for
Asia and the Paci ic (UNESCAP) servicing the
Asia-Paci ic region. APCTT promotes an
enabling environment for innovation, transfer
and commercialization of technologies in 53
member states and 9 associate members of
UNESCAP. All member states and associate

The Centre implements capacity development
projects, programmes and activities funded by
member countries and international donors
aimed at strengthening the environment for
innovation and technology transfer in the
member countries. The key target stakeholders of APCTT are policy makers,
technology promotion and transfer agencies,
research and development institutions,
technology-based entrepreneurs, startups and
small- and medium-scale enterprises and
technology inancing and venture capital
entities and other related agencies in Asia and
the Paci ic. The Centre promotes equal
participation of men and women, thus makes
special eﬀorts to encourage more participation
of women in the Centre's activities. T h e ove rall objective of APCTT is to strengthen the
technology transfer capabilities in the AsiaPaci ic region and to facilitate import/export of
environmentally sound
The Centre promotes emerging technologies
such as nano technology, renewable energy
biotechnology and fourth Industrial revolution
technologies which have high growth potential
and can address the collective challenges of the
region. It also focusses on green technologies
to address climate change mitigation and
adaptation needs for sustainable development
in the Asia-Paci ic region. APCTT, together
with its member states, aims to foster
technological innovations for a more sustainable future for the Asia Paci ic region.
ESCAP History
As the world began to recover from the
devastation of World War II, many postcolonial countries in Asia and the Paci ic began
the arduous process of rede ining themselves
as independent nations. As a forum for
regional collaboration, the Economic Commission for Asia and the Far East (ECAFE) was
established in Shanghai to focus on economic
development and post-war recons-truction. As
time moved on, ECAFE extended its membe-
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rship and formed institutions key to the
continued growth of the region such as the
Asian Development Bank, Asian Highway
Network and the Mekong Committee.
By 1976, ECAFE had already moved to its
current headquarters in Bangkok, changed its
name to the Economic and Social Commission
for Asia and the Paci ic (ESCAP) to re lect the
diversity of its membership, and increased
scope of work. The 1980s and 1990s saw rapid
expansion in the manufacturing sector and
sustained periods of economic growth despite
a inancial crisis that gripped the region. In the
same timeframe, ESCAP began to engage
members on gender parity, ageing, urbanization and the environment - a cause that
remains irmly within its sights.
Since the turn of the millennium, millions of
people were lifted out of poverty - guided by
agricultural and industrial growth. Vital to this
has been the involvement of ESCAP in securing
consensus for the Trans-Asian Railway,
creating the Asian and Paci ic Training Centre
fo r I n fo r m a t i o n a n d C o m m u n i c a t i o n
Technology for Development (APCICT) and
the Bangkok Declaration on Regional
Economic Cooperation and Integration
(RECI). ESCAP also spearheaded the push for
regional investment in disaster mitigation
technology after the horrors of the Indian
Ocean Tsunami in 2004.
Asia and the Paci ic recognizes the challenge it
faces to overcome issues such as income
inequality, climate change and gender
disparities. With one of the most signi icant
challenges in the COVID-19 pandemic still to
be overcome, ESCAP is prepared to support
the region in not just returning to normal but
to emerge even more robust and futurefocused, guided by the 2030 Agenda for
Sustainable Development and the 17
Sustainable Development Goals (SDGs).
Macroeconomic Policy and Financing for
Development
ESCAP analyzes economic conditions and

promotes the use of macroeconomic and
structural policies that support economic
growth and encourage productive employment while maintaining macroe-conomic
stability. It encourages the quality aspect of
economic growth and highlights the need to
consider the distributional consequences of
development policies.
ESCAP emphasizes the essential role of
Financing for Development for the implementation of the 2030 Agenda for Sustainable
Development. The priorities identi ied in this
area include: strengthening domestic
resources mobilization, including through tax
cooperation and public expenditure management; enhancing quality infrastructure
investment taking into account all aspects of
economic, social and environmental sustainability; and increasing the eﬀectiveness of
inancial markets in supporting sustainable
development.
Trade, Investment & Innovation
Trade, Investment and Innovation are
powerful engines for growth and sustainable
development. The expansion of trade across
the Asia-Paci ic in recent years has been a key
driver of economic dynamism and rising
prosperity. Trade and investment, for example
through participation in global networks of
production, have created employment, raised
incomes and helped spread technology,
knowledge and ideas throughout the region.
But not all individuals and communities have
been able to bene it from the growth that
comes from engagement in international
markets. Technology and innovation holds
great promise to reduce inequality and
support sustainable development. Countries
in Asia and the Paci ic are supported by ESCAP
secretariat in their eﬀorts to overcome
challenges preventing them to better utilize
trade, investment, technology and innovation
to deliver the Sustainable Development Goals
to all.
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The Asian and Paci ic Centre for Transfer of
Technology
The Asian and Paci ic Centre for Transfer of
Technology (APCTT) is a regional institution of
the United Nations Economic and Social
Commission for Asia and the Paci ic servicing
the Asia-Paci ic region.The Centre works
towards strengthening the national capacity of
member States to nurture and promote
national innovation systems and to create an
enabling environment for the development
and transfer of technology.
Our Focus
APCTT supports the capacity-building of
member countries to strengthen Science,
Technology and Innovation policy for fostering
technology-based sustainable development.
The Centre focuses on creating an enabling
environment for the development and transfer
of innovative technologies so that member
countries can meet development challenges in
today's globalized world.
Working towards the 2030 Agenda for
Sustainable Development
APCTT promotes regional cooperation on
science, technology and innovation to achieve
the Sustainable Development Goals (SDGs) by
2030. APCTT has been fostering inclusive
partnerships between governments, research
and development institutions, private sector
and civil society for transfer, dissemination and
diﬀusion of environmentally sound technologies between countries in the Asia-Paci ic
Region. While developing partnerships and
creating an enabling environment for
innovation and technology transfer, the Centre
not only contributes towards the SDGs 9 and
17 but also supports the other SDGs through
speci ic technologies related to diﬀerent SDG
goals.
Technology Innovations for Sustainable
Development
Countries face numerous challenges in
deploying technology innovations for inclusive
and sustainable development. These include
subcritical resource allocation, lack of skills,

ineﬀective policies, delivery and support
mechanisms and weak inter-ministerial
c o o rd i n a t i o n . A P C T T a s s i s t s m e m b e r
countries in addressing these challenges
through strengthening their capacity to evolve
and adopt enabling policies and strategies to
harness the bene its of technology innovations. The programme is implemented
through capacity building projects and
activities with emphasis on South-South,
regional and triangular cooperation and in
cooperation and partnership with member
countries and international organizations.
Technology Entrepreneurship, Start-ups
and SMEs
Small and medium sized enterprises (SMEs)
are an engine for technological progress and
the creators of innovations. At the same time,
their ability to exploit new technologies and to
transform them into innovations are aﬀected
by enabling policies. The technology-based
entrepreneurs, start-up companies and SMEs
to survive and grow, they nee to have access to
innovative technologies, inance, technical
assistance, expert guidance, skilled work force,
market linkages, among others. Linkages with
research institutions, technology business
incubators, innovation networks and clusters
to facilitate technology transfer and diﬀusion
are other essential elements for their success.
Technology4SME
Ÿ The Database serves as an online platform
for information exchange on the availability and sourcing of technologies for small
and medium sized enterprises in countries
in the Asia Paci ic region.
Ÿ The Database provides information on the
technologies available for transfer (technology oﬀers), technologies needed (technology requests) as well as the opportunities for business cooperation (Joint
venture and Partnerships).
Ÿ The use of Technology4SME database is free
of cost.
Ÿ If you are interested to submit Technology
Oﬀer, Technology Request or Joint Venture
and Partnerships.

17

COUNTRY
FOCUS

Uzbekistan
rate after independence: of all the former
Soviet republics, Uzbekistan had the greatest
number of mothers with 10 or more living
children under the age of 20. The birth rate has
since decreased.

Uzbekistan, of icially Republic of Uzbekistan,
Uzbek ?zbekiston or ?zbekistan Respublikasi,
country in Central Asia. It lies mainly between
two major rivers, the Syr Darya (ancient
Jaxartes River) to the northeast and the Amu
Darya (ancient Oxus River) to the southwest,
though they only partly form its boundaries.
Uzbekistan is bordered by Kazakhstan to the
northwest and north, Kyrgyzstan and
Tajikistan to the east and southeast, Afghanistan to the south, and Turkmenistan to the
southwest. The autonomous republic of
Qoraqalpoghiston (Karakalpakstan) is located
in the western third of the country. The Soviet
government established the Uzbek Soviet
Socialist Republic as a constituent (union)
republic of the U.S.S.R. in 1924. Uzbekistan
declared its independence from the Soviet
Union on August 31, 1991. The capital is
Tashkent (Toshkent).
Demographic trends
Uzbekistan's population remains youthful in
comparison with those of the western parts of
t h e fo r m e r S ov i e t U n i o n , t h o u gh t h e
population aged slightly and steadily over the
decades following its independence. Nearly
half the population is in the age range of 25-54.
This age structure results from the high birth

Economy of Uzbekistan
Uzbekistan is among the world's leading
cotton producers. It is known for its orchards
and vineyards and is also important for raising
Karakul sheep and silkworms. Uzbekistan's
mineral and oil and gas reserves are
substantial. The country produces and exports
a large volume of natural gas. The central bank
issues the national currency, the sum.
Industry
Uzbekistan is the main producer of machinery
and heavy equipment in Central Asia. The
republic manufactures machines and
equipment for cotton cultivation, harvesting,
and processing and for use in the textile
industry, irrigation, and road construction.
This emphasis on making machinery also
makes ferrous and nonferrous metallurgy
important. The irst metallurgical plant began
operation at Bekobod in 1946.
Light industry includes tea-packing plants and
factories for garment making.
Trade
The leading exports from Uzbekistan consist
largely of extracted natural resources or raw
materials-cotton, natural gas, oil, coal, silk,
fruit, and Karakul pelts. Some fresh produce
reaches Moscow and other northern markets.
Manufactured goods such as machines,
cement, textiles, and fertilizer are also
exported. Uzbekistan's largest sources of
imports are China, Russia, South Korea, and
Kazakhstan. Its main export destinations are
Switzerland, China, Turkey, and Kazakhstan.
SMEs 'Role in the Economy
Uzbekistan isthe most denselypopulated countryin the CentralA0sianregion, withone
third of the population under the age of 29 and
half residing in rural areas. As800,000 people
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under the age of 29 join the labor market every
yea r, j ob g en era t ion isa n u rg en t a n d
challenging priority.1
The development of private micro and small
enterprises (MSEs) and entrepreneurship has
often been declared as a priority by the Uzbek
president currently. It is recognized-nowthatsmallbusinessisadrivingforceforeconomicgro
wth,anincreaseinGDPandtheprimarysolutiont
oacutesocialproblemssuchasunemployment,
povertyespeciallyamong women and youth
and poor quality of life.
Small businesses in Uzbekistan include individual entrepreneurs and micro and small
enterprises 2. The size of an enterprise is
de ined by the number of employees, without
considering a revenue component or the
ownership structure. The threshold number of
employee svaries by sector (see Table 1).
Table 1: De inition of
Category
Individual
Micro-enterprises
Small enterprises

SMEs
Number of Employees
123 employees
upto 20 employees
Upto 200 employees

There is no legal de inition for medium-sized
enterprises in the legislation. However,
according to the draft President Resolution, 4
the government intends to propose amendments to legislation and expand the scope of
prerequisites required to qualify for being
treated asa small business, eﬀective from1
January 2019.According to draft proposals, the
following entities will be classi ied as small
and medium-sized businesses 5:
Ÿ individual entrepreneur;
Ÿ micro- irms with an average annual

number of employees of not more than 25;
Ÿ small enterprises with an average annual
number of employees of not more than 100;
Ÿ medium-sized enterprises with an average
annual number of employees of not more
than 250.

The criteria for de ining small business and
private entrepreneurship do not entirely
match international practice. In international
practice, the de inition of SME, aside from the
criterion staﬀ size, ”includes annual turnover
/sales or industry speci ic. Preservation of the
industry-speci ic diﬀerences is necessary
subject to certain tax(e.g.,stimulation of
individual industries) or statistical (e.g.,
comparison of labor productivity)tasks set by
the state.
Using SME de inition for tax purposes in
Uzbekistan hinders jobs creation and growth.
In addition, the de inition of SMEs by number
of employees has become dif icult due to parttime work, casual work or temporary work
becoming more widely used by employers.
SME Sources of Finance
There is a limited choice for SMEs in terms of
variety of sources of inance. Sources of SMEs’
inance in Uzbekistan are classi ied as informal
and formal. Informal sources of inancing
include personal savings, friends, relatives,
business partners and unregistered moneylenders. Primary sources of inance are selfinancing, such as the pro it of the enterprise,
reserve inancing and capital increase by the
founders’ contributions.
Evidence from enterprise-level surveys
suggests there is more room for growth to
extend inancial services to smaller enterprises. According to a World Bank/ International
Finance Corporation Survey conducted in
Uzbekistan in 2018,13 64% of surveyed irms
in Uzbekistan reported using bank inancing
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and 8% – having family and friends’ support.
Nevertheless, a large proportion of Uzbek
SMEs inance their growth internally – 64%
report self- inancing. See Figure 6.
Among micro and small businesses there are
low levels of inancial leveraging: Almost two
thirds of businesses do not attract inancing.
Banks constitute almost exclusively the only
formal source of inancing in Uzbekistan. The
majority of respondents who participated in
the in-depth interview claimed that they
would register their informal business in order
to take a bank loan, which provides the
opportunity to develop this segment.
Twenty-one percent of the respondents stated
that the biggest reason for choosing family and
friends was that no collateral was needed and
the money was available in cash (19% of total
respondents), 37% of the respondents noted,
that they had no other choice than to go to the
banks. Respondents noted that only banks can
provide the requested amounts. Sixty-seven
percent of the respondents used micro inance
institutions (MFIs) services because they are
fast and easy to deal with, and 33% of the
respondents noted there is no choice except an
MFI loan. For trade and services, the most
i m p o r t a n t i te m t h a t wa s q u o te d wa s
availability in cash. For agriculture producers,
no collateral required and low interest rates
a re t h e m o s t i m p o rt a n t ( g ove rn m e n tsupported programs available). See Figure 7.

priorities through subsidized loans oﬀered to
speci ic sectors and investment purposes.
Total bank loans as the percentage of GDP
increased from 26.4% in 2016 to 44.4% in
2017. Overall, more than 75% of total sector
loans account to state-owned banks, focusing
on state-owned large corporates and
strategically important industries. These
banks are controlled and regulated by the
state, mainly through the Ministry of Finance,
the Central Bank of Uzbekistan (CBU) and the
Uzbekistan Fund for Reconstruction and
Development (UFRD).
The penetration of banking services is
gradually increasing due to the develo-pment
of infrastructure, but a subst-antial part of the
population is still not provided with basic
banking products.
The low level of penetration of banking
services in general hinders the development
of the banking sector due to the lack of sources
of cheap liabilities − the deposits of the
population. Currently, only SUM0.55 of
deposits of individuals fall on SUM1 of cash.14
Although there are 36 branch outlets per
1 0 0 , 0 0 0 a d u l t s , 1 5 t h a t e xc e e d s t h e
Commonwealth of Independent States (CIS)

SME inance is principally performed by two
types of inancial institutions being channeled
through 28 commercial banks, including the
specialized Mikrocreditbank and 37
microcredit organizations.
The banking sector’s limited capacity for
inancial intermediation remains a key barrier
to the development of the private sector, and in
particular to SMEs. Banking continues to be
dominated by a handful of state-owned banks
(86% of the assets), and lacks competition and
transparency. Government-controlled banks
still support the government’s economic
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countries; however, as a ratio to GDP, the level
of deposits in Uzbekistan is half that of the
Russian Federation or Georgia.
Uzbekistan’s inancial depth indicators have
not improved in 2004−2016, and are very low
compared to countries at similar levels of
development. Credit to GDP ratio remained
intact in 2004−2016. Deposits slowly
increased over the same period, and
accounted for 22.1% of GDP in 2016 compared
to 10.4% in 2004. By comparison with other
countries in the region, the level of deposit
penetration in Uzbekistan is low.
FINANCIAL KNOWLEDGE AND SKILLS OF
SME ENTREPRENEURS
There has been no study conducted so far on
assessing inancial literacy in Uzbekistan. The
only evidence comes from Standard & Poor’s
2014 Global Financial Literacy Survey, which
shows that Uzbekistan has a much lower
inancial literacy rate (21% of the adult
population are inancially literate) compared
to other economies in transition.
There is no comprehensive inancial education
program led by a government agency.
However, the government has addressed the
problem of inadequate inancial literacy in
some political documents, such as the Welfare
Improvement Strategy 2013−201538 and
Strategy for Action 2017−2021.
There have been several initiatives supported
by the international organizations to enhance
the inancial literacy of various groups of the
population jointly with non governmental
organizations and commercial banks. These
initiatives included a variety of programs at
the national level while also targeting speci ic
groups, including students and youth, women,
migrant families, small-farm holders,
communities in remote areas, and vulnerable
groups of the population. However, there is no
data, how the project outcomes aﬀected
inancial behavior of the project bene iciaries
and the economy.
During the International Conference “Financ-

ial inclusion and inancial literacy as a pillar of
sustainable economic development,” which
was held on 23 November 2018, it was
announced that the new project is launched
with the support of the AFI and World Bank
aimed at supporting the Central Bank of
Uzbekistan on drafting the inancial inclusion
strategy, including the national strategy on
inancial literacy.
Recently, a new program was launched by the
Chamber of Commerce and Youth Foundation
for promotion entrepreneurship among
business-minded youth. 40 The program
includes training, coaching, and mentoring, as
well as consulting services for youth business
startups in business plan development and
preparing the loan documentation required by
the banks.
The funding provided by the National Project
Management Agency to the amount of SUM50
billion ($6 million) will be channeled through
four banks.
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INTERVIEW
WITH

Anton Baranenko,
Founder, Portfoleon

Software program improvement has turn into more and more tough and this
has put software program improvement groups below ixed strain to give you
modern software program instruments. Portfoleon is a straightforward lean
software program instrument that permits groups to align on strategic plans
whereas gaining visibility into precedence, in addition to a hyperlink to group
targets and timeline. The instrument is ideal for groups and organizations
that handle many tasks concurrently however wish to keep away from the
complexity of conventional challenge portfolio administration instruments.
Analytics Perception has engaged in an unique interview with Anton
Baranenko, Founding father of Portfoleon.
Kindly temporary us in regards to the irm, its specialization, and the companies that your organization
gives.
Portfoleon is a straightforward lean software program instrument that permits groups to align on
strategic plans whereas gaining visibility into precedence, in addition to a hyperlink to group targets and
timeline.
With what mission and aims, the corporate was arrange? Brie ly, inform us about your journey because
the inception of the corporate?
I managed applications and challenge portfolios for over a decade. Working with completely diﬀerent
groups, I noticed that individuals typically misunderstand challenge portfolio administration and make it
unnecessarily sophisticated. This ends in a scarcity of readability, low buy-in, and in the end poor
technique implementation in organizations.
Point out a few of the awards, achievements, recognitions, and purchasers’ suggestions that you simply
really feel are notable and invaluable for the corporate.
Shortly after launch, Portfoleon was acknowledged as a Excessive Performer by G2 and awarded for Nice
Consumer Expertise by Funds On-line. We extremely worth each awards since they’re primarily based on
end-user suggestions.
Kindly point out a few of the main challenges the corporate has confronted until now
Balancing between simplicity and performance has by no means been straightforward for Portfoleon. Our
customers are division managers, product managers, and challenge portfolio managers who have to
consolidate and course of data from many sources. Consequently, there’s all the time a push for extra
automation in Portfoleon.
What’s your greatest USP that di?erentiates the corporate from rivals?
The largest USP is the product’s supposed simplicity. Portfoleon helps the group in decision-making on
prioritization, scheduling, and energy allocation, however it doesn’t over automate these processes.
How do you see the corporate and the business sooner or later forward?
As organizations turn into extra agile and groups extra self-organized, strategic alignment, in any respect
ranges, will turn into extra important than ever earlier than.
What’s your Management Mantra?
I don’t consider in management mantras. At each stage of your skilled and private journey as a
frontrunner, you could ind knowledge within the work and perspective of the folks round you.
Nonetheless, it’s a must to transcend what an inspirational quote may give you to search out this new
perspective.
Source:https://geniusinteractive.org/unique-interview-with-anton-baranenko-founding-father-ofportfoleon/
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ENTREPRENEUR
OF THE
MONTH

Pallavi Gupta
Founder, Nutty Yogi

“Nature in its purest unadulterated form
has everything that the human race needs
to grow, nourish and protect oneself. It is
when; we take this for granted, that things
go against us. Coming closer to food, the
same holds true,” this is the philosophy
with which Pallavi Gupta founded Nutty
Yogi, a company that oﬀers a wide range of
healthy, organic and natural food products
and confectionaries.
Gupta’s journey with nature and natural
products began ive years ago when she
was diagnosed with Lupus. “The journey of ighting this autoimmune disease was the biggest
battle and was the most signi icant phase of my life. It forced me to look at my life in a new
way, which meant new food habits, new schedules, and a completely new perspective. My
relationship with food changed and I
started looking for products which were
organic, natural and locally grown
traditional foods & ingredients. It was this
experience of diagnosis and the struggle to
ind good healthy products that led to the
genesis of Nutty Yogi.”
Apple_Cider_Vinegar_with_Honey_produc
t_1_1502371112316_600x
Talking about her journey with Qtrove.
com, Pallavi said, “I just love the range of
oﬀerings that Qtrove.com provides to its
customers, maintaining the same promise
of quality as the manufacturer. A person
can choose from food, beverage, bath &
body, home dé cor to itness to even
stationary from the site. The brand ethos
for both the brands (Qtrove.com and Nutty Yogi) is to enable people to live a safer, cleaner,
healthier and more sustainable life. We saw this partnership as a great opportunity to reach
out to more and more consumers and changing their food habits, one product at a time.”
And to everyone who shares a similar dream, here is what Pallavi wants you to know, “The
journey to your dreams may not be easy but be rest assured that when you achieve your
dreams, you will become stronger and realize that it is worth all the eﬀort. Enjoy every
minute of becoming a better version of you.”
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WASME CORNER
AL

WASME AT ETHOPIAN EMBASSY
WASME represented by Dr Sanjiv Layek Executiive Secretary, WASME visited Ethopian
Embassy on 17th May 2022 to discuss about the future collaboration and activities.

AMAZON (AWS) RECOGNISED WASME AS ONE OF THE BEST SMB ASSOCIATION
Amazon (AWS) recognised WASME as one of the best SMB Association in a joint Press Release of
AWS and WASME. Mr Puneet Chandok, President of Commercial Business, AWS India and South
Asia at AISPL and Dr Sanjiv Layek Executive Secretary WASME addressed the Press Conference
held on 17th May 2022
For Media Coverage click on the links for details BUSINESS STANTARD - https://lnkd.in/dugh8Xtf
ECONOMIC TIMES - https://lnkd.in/dBbC5c9z
FINANCIAL EXPRESS - https://lnkd.in/dRdyBf3B
GUDGETS NOW - THE TIMES OF INDIA - https://lnkd.in/dvQF-6SD
BUSINESS WORLD - https://lnkd.in/dTRCzism
ET TELECOM - https://lnkd.in/dcrNtZmP
YOUR STORY - https://lnkd.in/dyzRMjtY
CRN - https://lnkd.in/dgppTHqT
BUSINESS NEWS THIS WEEK - https://lnkd.in/dCpjkFjJ
HANS INDIA - https://lnkd.in/dJCSiiTV
WASME AND AAYOM BUSINESS SOLUTIONS SIGNED MoU
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WASME AND AAYOM BUSINESS SOLUTIONS SIGNED MoU
Pleasure to announce the association of WASME and Aayom Business Solutions for
Empowering MSMEs. Dr Sanjiv Layek Executive Secretary, WASME and Mr Prerrit Mansingh
Director, Aayom Corporate Solutions Pvt. Ltd exchanged signed copy of MoU

WASME AND COUNCIL FOR BRAND BUSINESS PROMOTIONS AND RESEARCH SIGNED MoU

WASME and Brand Business Prom-otions And
Research Signed MoU for SME Ratings And
Rankings to SME sector across globe.
Dr Sanjiv Layek Executive Secretary,
WASME and Mr Ashish Vats CEO, Brands
Council exchanged signed copy of MoU.
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WASME - MSMECC TELENGANA CHAPTER ORGANISED DIGITIZATION PROGRAMME

WASME - MSMECC Telengana Chapter organised Digitization Programme for Telengana MSMEs on
7th May 2022 in Hyderabad in association with Amazon, Tata nexarc and NASSCOM. Mr B.A.Naveen
National Business Development Leader- AWS Trainings and Certi ications, India Amazon Internet
Services Private Limited, Mr. Ranjit Kumar , City Head - Tata nexarc Hyderabad , Ms S.Gautami and Mr
Satish Kumar Director - NASSCOM Futureskills from NASSCOM Futureskills shared their thought on
the digitization process in empowering Telengana MSMEs. WASME and NASSCOM also exchanged
MoU. Dr Sanjiv Layek Executive Secretary, WASME and Dr Dev Raj Dasari Chairman , MSMECC
welcomed and felicitated guests and dignitaries.
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COVID-19 boost to e-commerce sustained
into 2021, new UNCTAD igures show
The pandemic's impact on digital transformations and how e-commerce and associated
digital technologies can contribute to the
recovery are in focus during the UNCTAD
eCommerce Week 2022 from 25 to 29 April.
But the situation prior to the pandemic and the
extent of the boost to online shopping
experienced vary between countries. Many
developed countries already had relatively
high levels of online shopping (above 50% of
internet users) before the pandemic while
most developing countries had a lower uptake
of consumer e-commerce .

Notes: For most European/OECD countries,
data relate to individuals aged 16-74 years
who used the internet/shopped online in the
12 months prior to survey. For other countries,
wider age ranges and diﬀerent recall periods
may apply. 2021 igures used when available
(y-axis) but for a signi icant minority of
countries (29 of 66 countries presented), and
especially for developing countries (17 of 19
countries), the latest data relate to 2020.
Greatest rises in developing countries
The greatest rises occurred in several
developing countries. In the United Arab
Emirates, the share of internet users who
shopped online more than doubled, from 27%
in 2019 to 63% in 2020. In Bahrain the share
tripled, reaching 45% in 2020, and in
Uzbekistan it rose from 4% in 2018 to 11% in
2020.
In Thailand, which already had a relatively high
uptake prior to the pandemic, a 16-percentagepoint increase meant that for the irst time
more than half of internet users (56%)
shopped online in 2020.
Of the 66 countries covered, online shopping
remains the lowest in El Salvador (1% of
internet users), Azerbaijan (5%), Uzbekistan
(11%) and Colombia (17%).

Figure 1. Online shopping before and during
the COVID-19 pandemic
Percentage of Internet users who made
purchases online, 2019 (x-axis) and 2020/21
(y-axis)
Source: UNCTAD based Eurostat Digital
Economy and Society Statistics database,
OECD ICT Access and Usage by Households and
Individuals database, ITU World Telecommunication/ICT Indicators data-base),
Argentina CACE, Australia Post, China Network
Information Center, DANE Colombia, IMDA
Singapore.

Online retail sales particularly boosted by
the pandemic
Of icial statistics, available for seven countries
that together comprise around half of global
GDP (including the United States and China),
indicate that online retail sales increased
substantially in these countries from around
$2 trillion in 2019, immediately prior to the
pandemic, to around $2.5 trillion in 2020 (not
shown) and $2.9 trillion in 2021 [Figure 2,
panel a].
China accounts for over half of the online retail
sales across these countries and the United
States for a further 30%.
The pre-existing upward trend accelerated in
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many of these countries [panel b]; especially
those where a relatively low share of retail
sales take place online. In Singapore, online
retail sales in 2021 were approaching triple
the 2018 level.

Source: UNCTAD based statistics published by
Australian Bureau of Statistics, Statistics
Canada, China Ministry of Commerce, Kostat,
SingStat, the UK Of ice for National Statistics,
and the US Census Bureau.

Looking across all these countries, although
the disruption and economic uncertainty
wrought by the pandemic suppressed overall
retail sales into 2020 (only Australia and the
United States saw retail sales increase from
2019 to 2020), online retail sales grew
strongly as people took to shopping online and
as of line sales declined [panel c].

Notes: There may be some diﬀerences in the
coverage of retail trade statistics across
countries. Indexes calculated based on US$
values in current prices.

This led to a marked increase in the share of
online sales in total retail sales - from 16% in
2019 to 19% in 2020 [panel d]. That level was
sustained into 2021 despite of line sales
picking up strongly.
Online sales comprise a much greater share of
total retail sales in China (around a quarter in
2021) than in the United States (around one
eighth). As a result of steep increases following
the onset of the pandemic, the United Kingdom
joined Korea (Rep.) in having the highest
overall online retail share in 2021, at 28%.

Figure 2. Online retail sales, seven countries,
2018-2021

The 13 top consumer-focused e-commerce
businesses increased their revenues sharply
during the pandemic [Figure 3].
In 2019, these companies made sales worth
$2.4 trillion. Following the onset of the COVID19 pandemic in 2020, this rose sharply to $2.9
trillion (not shown), and a further one-third
increase followed in 2021..
The shift towards online shopping has further
entrenched the already strong market
concentration of online retail and marketplace
businesses.Alibaba, Amazon, JD.com and
Pinduoduo increased their revenues by 70%
between 2019 and 2021 and their share of
total sales through all these 13 platforms rose
from around 75% in 2018 and 2019 to over
80% in 2020 and 2021.
Expedia, Booking Holdings and AirBnB saw
gross bookings decline by up to two thirds in
2020 as movement controls reduced demand
for travel and accommodation services,
though growth returned in 2021 as
restrictions were eased.There is a pressing
need for more inclusive statistics on online
retail sales, business-to-consumer and
business-to-business e-commerce and crossborder digital trade that can provide insights
covering a wider range of countries, especially
developing nations.
Source: https://unctad.org/news/covid-19boost-e-commerce-sustained-2021New%20UNCTAD%20 igures%20show%20t
hat,of%20restrictions%20in%20many%20c
ountries.
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DTC Startup, Psudo, on a Mission to Create
the World's Most Eco-Friendly Sneaker
Raises $3M Seed Round
Psudo Inc. (the "Company" or "Psudo"), the
made in the U.S.A. sneaker startup, announced
that it recently completed a $3M seed
inancing round managed by SternAegis
Ventures, who acted as placement agent.
Founded in 2020, by husband and wife duo
Michael and Kortney Rich, LA-based Psudo is
hacking the $70B+ sneaker market with its
ethical, small-batch, and on-demand sneaker
manufacturing process.
“We're thrilled that the SternAegis Ventures
team believes in our mission to create the most
sustainable sneaker on the planet. This
investment will lead to more incredible
designs and collaborations for our product
lineup and we're so excited to bring this next
generation of Psudo to our consumers.”
Created using REPREVE yarn made from
recycled water bottles, Psudo's sustainable
sneakers are of slip-on construction with
printed laces and are designed using 3D
sublimation printing to create unique prints
and fun patterns. By creating a way to
manufacture shoes on demand, the brand
plans to establish a new and innovative
standard for sustainable manufacturing.
Psudo is committed to creating the world's
most eco-friendly sneaker by 2023 with the
goal to alleviate the pressure on our waste
management systems by creating products
from reclaimed materials that withstand the
test of time. For every Psudo sneaker
produced, 7.2 single-use plastic bottles are
saved from entering the world's oceans and
land ills.
"Creating a lifestyle sneaker company with a
mission and values that people can believe in is
the dream. I've spent decades in the shoemaking business, from design and engineering
to manufacturing and distribution, and
sneakers are among the toughest items to
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produce locally and sustainably. We've taken
our industry knowledge and experience and
created Psudo with the goal to reinvent and
innovate the sneaker industry," said Michael
Rich, co-founder, and CEO of Psudo. "We're
thrilled that the SternAegis Ventures team
believes in our mission to create the most
sustainable sneaker on the planet. This
investment will lead to more incredible
designs and collaborations for our product
lineup and we're so excited to bring this next
generation of Psudo to our consumers.”
The funding will allow Psudo to scale by
investing in its product pipeline and
distribution channels, including wholesale, its
sustainable supply chain, and omnichannel
marketing strategy. This raise comes as the
brand continues to experience growing
demand from individuals who are looking for
quality, sustainability, aﬀordability, and
transparency in the sneaker industry.
Adam Stern, CEO of SternAegis Ventures
commented; "Psudo is a disruptive, hi-tech,
made in the U.S.A. sneaker label that has
simpli ied sneaker manufacturing and
combined it with sustainability, comfort and
style. At SternAegis Ventures, we're excited to
partner with Michael and Kortney, and the
team at Psudo as their unique business model
attempts to revolutionize the sneaker industry.”
Psudo sneakers oﬀer anatomical foot support
making them super comfortable and the
perfect pair of "running around" shoes. Their
simple construction and printed designs
greatly reduce the carbon footprint of
traditional sneaker production, while oﬀering
consumers a myriad of options. Psudo
sneakers typically take 8 weeks from ideation
to execution and are oﬀered in 2 sneaker
silhouettes for men and 3 for women, in a
variety of colorful designs.
All Psudo sneakers are 100% made and
sourced in the U.S.A., slip, water and oil29
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resistant, sweat-wicking, anti-microbial,
machine washable, and above all, comfortable.
ABOUT PSUDO
Founded in 2020 by industry veterans Michael
and Kortney Rich, LA-based Psudo is hacking
the $70B+ sneaker market with its ethical,
s m a l l - b a tc h , a n d o n - d e m a n d s n e a ke r
manufacturing process. Made from recycled
water bottles and designed using sublimation
printing with zero-waste, Psudo plans to solve
the decades-old sustainability issue within the
footwear industry. For every Psudo sneaker
produced, 7.2 single-use plastic bottles are
saved from entering the world's oceans and
land ills. To date, Psudo has been able to divert
over 61,000 bottles and counting.
ABOUT STERNAEGIS VENTURES
SternAegis Ventures is the Private Equity
Investment Banking Division of Aegis Capital
Corp. SternAegis partners with entrepreneurs
and early-stage companies to bring ideas to
life, endeavoring to create brands with longterm investment value. SternAegis attempts to
identify 'the next big idea', and then endeavors
to add value through its expertise in among
other things capital formation and the
introduction of strategic relationships.
Some of the statements made in this press
release constitute forward-looking
statements. These statements relate to future
inancial and other performance or anticipated
plans and are identi ied by words such as
"may," "will," "should," "expect," "could,"
"scheduled," "plan," "intend," "anticipate,"
"believe," "estimate," "potential," "propose"
and "continue" or negative variants of such
terms. You should read these statements
carefully because they discuss the Company's
future expectations and plans. The Company
believes that it is important to communicate
these expectations and plans to you; however,
these statements are only estimates of future
performance. The Company has based these
forward-looking statements largely on its
current expectations and projections about
future events and inancial trends that it

reasonably believes may aﬀect its business,
inancial condition, and results of operations.
Because forward-looking statements are
inherently subject to risks and uncertainties,
some of which cannot be predicted or
quanti ied, you should not rely on these
forward-looking statements as predictions of
future events. The events and circumstances
re lected in these forward-looking statements
may not be achieved or occur and actual
performance or events may not meet such
expectations or estimates and may, in fact,
diﬀer materially from those projected in the
forward-looking statements. Although the
Company believes that the expectations
re lected in the forward- looking statements
made herein are reasonable, neither the
Company nor its representatives guarantee
future results, levels of activity, performance,
or achievements. The Company does not plan
and, subject to applicable law, undertakes no
obligation to update any of the forwardlooking statements made herein after the date
of this press release.
Source: https://www.businesswire.com/news / h o m e / 2 0 2 2 0 5 1 8 0 0 6 0 4 9 / e n / DTC Startup-Psudo
Stanford Graduate School of Business to
Launch Innovative Leadership Program for
High-Growth Startup Leaders and Founders
Known as dy/dx, the program is a new
collaboration between Stanford GSB and top
venture capital irms.
This summer, Stanford Graduate School of
Business (GSB) is launching a unique fourweek residential program that will bring
together some of the most promising
entrepreneurs from around the world with
preeminent faculty, experienced investors, and
business leaders. The program, called Stanford
dy/dx, is an immersive, fast-paced leadership
and business education experience that will
prepare participants to successfully develop
and lead a rapidly growing enterprise.
"At Stanford GSB, we have an entrepreneurial
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mindset that makes innovation and transformation possible”
"At Stanford GSB, we have an entrepreneurial
mindset that makes innovation and
transformation possible," said Jonathan Levin,
the Philip H. Knight Professor and Dean of
Stanford Graduate School of Business. "This
program gives participants access to the
world-class education that Stanford GSB
oﬀers, and it will also allow the GSB to educate
startup teams and be involved with some of
the world's most innovative new companies.”
Garth Saloner, dy/dx faculty co-director and
the Botha-Chan Professor of Economics,
remarked: "dy/dx will bring some of the
world's best startup teams into the Stanford
GSB community. Our goal is to equip them with
the knowledge and capabilities to address the
issues they are currently facing, while
preparing them to lead their companies as
they grow and scale. None of this would have
been possible without the support of our
venture allies - Accel, Index Ventures,
Lightspeed Venture Partners, and Sequoia
Capital. Not only have they played a crucial role
in shaping the program and identifying
participating companies, but they will also be
part of the content delivery.”
Anne Beyer, dy/dx faculty co-director and the
Staehelin Family Professor of Accounting,
added: "We developed dy/dx with the speci ic
needs of founding teams in mind. Drawing
from the experiential learning techniques
taught in GSB's degree programs, the content
of the dy/dx curriculum as well as the program
schedule are uniquely suited for high-growth
startup teams as they continue their
entrepreneurship journey. We hope that the
relationships participants build through this
program will allow them to support each other
during their time here and beyond.”
In a shared statement from Accel, Index
Ventures, Lightspeed Venture Partners, and
Sequoia Capital, the dy/dx venture allies

expressed: "dy/dx will push entrepreneurs to
develop the business acumen needed to thrive
in an increasingly complex and competitive
landscape. It has been a pleasure partnering
with Stanford GSB on this initiative and we
look forward to making the program come to
life this summer.”
Stanford GSB will be welcoming teams from
about 25 high-growth companies that
encompass both consumer- and enterprisefacing products. They come from domestic and
international destinations including Europe,
Australia, and South America. In addition to
participating in the program curriculum,
dy/dx startup teams will receive investment in
their ventures.
About Stanford Graduate S chool of
Business
Stanford Graduate School of Business (GSB) is
developing the next generation of principled
global leaders. Since 1925, Stanford GSB has
been delivering rigorous and experiential
management education combined with
personal development and leadership that has
the power to change both careers and lives.
Stanford GSB's faculty are empowered to
design and discover original research that
pushes the boundaries of knowledge.
About dy/dx
Hosted by the Stanford Graduate School of
Business in collaboration with top venture
capital irms, dy/dx is a new four-week
summer program aimed at expanding the
leadership and business skills of some of the
world's most promising startup teams. The
name, dy/dx, highlights one of the core
purposes of the program - to help startup
teams grow in their leadership capacity
through this transformational, one-of-a-kind
experience.
Source: https://www.businesswire.com/news/home/20220520005053/en/Stan
ford-Graduate-School-of-Business-to-LaunchInnovative-Leadership-Program-for-HighGrowth-Startup-Leaders-and-Founders
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WING
Female startups ight ‘tomato seller’ cliche for
funds in AfricaFor every $1 invested in
women, $25 goes to men in the African startup
space, according to the World Bank.

WOMEN WING
networks and operations — drew 16% of the
total $5.2 billion raised on the continent by
startups, according to data from Partech. That
compares with 14.7% of the pie in the US and
13.6% in Europe, Pitchbook data show.
The numbers, however, don’t capture the
challenges of purely home-grown companies
started by African women and the cultural
barriers they face, entrepreneurs and fund
managers say. One research showed that when
startups make pitches, men get asked to speak
about the opportunity of their business while
women are asked about the risks and their
plans to have children. The men usually get the
funding.

Jihan Abass at the Africa Tech Summit in
Nairobi, Kenya, on Feb. 23, 2022. Image:
Patrick Meinhardt/Bloomberg.Jihan Abass at
the Africa Tech Summit in Nairobi, Kenya, on
Feb. 23, 2022. Image: Patrick
Meinhardt/Bloomberg.
Africa’s female entrepreneurs, like their US
and European counterparts, are
underrepresented when it comes to raising
funds. Their start-up journeys are also often a
lot more arduous, say investors like Polo
Leteka, co-founder of Alitheia IDF, the
continent’s largest gender-led fund.
The issues are “probably more pronounced
here because we have more underlying
problems,” said Leteka, pointing to her own
experience with tapping investors for funds.
“There was this mentality that African women
are just supposed to sell tomatoes on the side
of the road.”

Take Jihan Abass, the founder and chief
e xe c u t ive o f i c e r o f L a m i I n s u r a n c e
Technology, a digital platform for inancial
services in Kenya and parts of sub-Saharan
Africa. Abass, 28, grew up in Mombasa and
worked as a commodities trader in London for
Toyota before starting her irm.
“I had to show a lot more compared to what I
heard my male counterparts were expected to
show,” she said in an interview. “During the
fund-raising process, you see other people
who have less revenue, fewer partners or
whatever metric it is, but they raise more
money at a higher valuation; of course it is
oﬀensive.”
Lami, which announced a year ago that it had
raised $1.8 million, is doing a new round of
funding — relying primarily on women
investors.

While surmounting such stereotypes is
getting easier, huge barriers remain. For every
$1 invested in women, $25 goes to men in the
African startup space, according to the World
Bank.

“The lead investor who found us and invested
in us last year was a woman and the person
working with her on the deal was also a
woman,” Abass said. “The same thing this time.
The more women you have, the more
likelihood of them inding other women to
invest in.”

Companies founded or co-founded by African
women — many with international alliances,

The push to groom more women entrepreneurs has spawned a new breed of gender-
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focused funds in Africa. When Leteka started
out in 2007, she was the irst and only womenowned private equity irm in South Africa, and
was partly able to raise money because of the
government’s drive to include more women in
the economy. Since then other such funds have
sprouted across Africa.
“I recognized it was really dif icult for women
to access capital,” said Lisa Thomas, who is
raising $35 million for a gender-lensed African
fund called Samata Capital. She and other
female fund managers have come together to
create a pan-African network of over 70
women to seek out deals and support
entrepreneurs.
“If women or half of the founders are being left
out, then that is an arbitrage opportunity for
me because we will ind those diamonds in the
rough, we will support them and they will
outperform everybody else,” Thomas says.
Governments are trying to do their bit, with
countries like South Africa, Tanzania and
Kenya prioritizing women suppliers in some
of their public procurements. But broader
hurdles to funding projects often drive women
away, especially if they are just starting out.

Njoroge, who expanded into the US in
December, is having to self fund her business.
One issue hurting women founders is the
investor focus on the tech space, which is
where a majority of African Unicorns are
emerging, says Jessica Espinoza, CEO of the 2X
Collaborative, an industry body for genderfocused investing.
“This isn’t necessarily the sector where female
founders are,” she said. “As an investor, if you
want to fund women-led startups, you might
need to look to other sectors such as
healthcare and reproductive care.”
Still, when they are in a tech-related sector,
women entrepreneurs thrive. Last year, Gro
Intelligence, a Nairobi and New York-based
provider of arti icial-intelligence driven realtime agriculture and climate updates raised
$85 million. Its founder is Sara Menker, an
Ethiopian who was a former Wall Street
commodities trader.

“There are fewer women coming through the
ecosystem,” said Natalie Kolbe, Managing
Partner of Norrsken22, an Africa-focused fund
started by a Swedish tech startup, which
expects to raise $200 million or more this year.
“There is capital available but the ecosystem is
not producing women entrepreneurs.”
Consider Anna Njoroge in Nairobi, founder of
an African skin and hair products startup
called Ythera Beauty, who says “accessing
long-term inancing is a struggle” for entrepreneurs like her.
“A lot of private equity want to fund deals
starting maybe from about $3 million,” she
said. “You have a lot of small businesses that
may need $15 000 or $100 000, half a million
dollars until they get to the next level.”

Sara Menker, founder and chief executive
of icer of Gro Intelligence Inc. Image: Wei Leng
Tay/Bloomberg
“The primary driver and why we decided to
invest was the founder,” said Eghosa Omoigui,
managing general partner of EchoVC Partners.
“Sara is a force of nature. She came into our
of ice 5 1/2 years ago to pitch us her vision on
Gro. A scheduled one-hour long meeting
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turned into 2 1/2 hours. Later we met in New
York. That meeting crystallized what founders
want to back and what I call WOW — With or
Without — that is founders who will succeed
with or without you as an investor.”
Marie Stavelot, a Belgium-born Congolese
luxury resale aggregator based in Dubai, tells a
similar tale. Stavelot, who founded her
company, Reluxable, in December 2020 and
launched her platform this year, is looking for
about $1 million for the next 16 months to
expand her business.
The luxury second-hand market is growing,
and her sales have been rising. After selffunding operations through her savings and
help from her mother, she reached out to more
than 200 venture capitalists globally — with
no success.
Source:https://www.moneyweb.co.za/news/
africa/female-startups- ight-tomato-sellercliche-for-funds-in-africa/
More female tech startup entrepreneurs in
Saudi Arabia than in Europe: Report
Saudi Arabia issued 139,754 new commercial
licenses to women in 2021, compared to 2015,
when 65,912 were granted to female-owned
businesses. (Reuters/File Photo)
Saudi Arabia issued 139,754 new commercial
licenses to women in 2021, compared to 2015,
when 65,912 were granted to female-owned
businesses. (Reuters/File Photo)
The participation rate of women in the sector
was at 28 percent in the third quarter of last
year
The ministry said there was a 112 percent
increase in commercial registrations issued
for women
L O N D O N : S a u d i A ra b i a h a s a h i g h e r
percentage of women working in the
technology startup sector than in Europe,
according to new research indings.
The recently published Endeavor Insight

report also revealed that Saudi Arabia’s
startup rates for women in tech were higher
than those for men.
The participation rate of women in the sector
was at 28 percent in the third quarter of last
year, more than 10 percent above the
European average rate, which sat at 17.5
percent in the same period.
Saudi Arabia issued 139,754 new commercial
licenses to women in 2021, according to the
Kingdom’s Ministry of Communications and
Information Technology, a igure that marked
one of the largest growth rates globally.
“Saudi Arabia has the potential to become a
regional hub for tech entrepreneurship in the
Middle East if more companies reach scale,” it
added, citing progression from small companies to irms with more than 50 employees.
And having more than 50 employees
reportedly helped with resilience in times of
economic turmoil, the report said.
The study indings were based on interviews
with 70 tech entrepreneurs and more than
340 companies and their founders between
September and November, with data collected
from more than 250 support organizations
and investment irms working with the
Kingdom’s tech community.
Lateefa Alwalaan, managing director of
E n d e avo r S a u d i A ra b i a , s a i d : “ We ’ ve
witnessed irsthand at Endeavor the rapid
growth of the tech ecosystem in Saudi and how
valuable scaled companies are to the growth of
any sector.
“It was important to us to document this
growth and impact to better understand the
ecosystem and to create a valuable tool to
guide policymakers, venture capitalists, and
other stakeholders who support founders.”
Source:https://www.arabnews.com/node/2
071151/business-economy
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WASME
MEMBERSHIP SERVICES
Since its inception, WASME has been rendering quality services to its members. Our membership offers
access to all facilities of WASME including right to participate, access to circulars, literature, documents etc.
Our menbers support WASME’s mission to advance, promote and support SMEs in their respective countries
through association and collaboration mechanism with local government bodies, regional authorities,
international linkages, civil societies and SMEs.
General Members

Any Government Organizations, Small Business Authorities, Authorities bodies,
Financial Institutions, Chambers of Commerce and Industry, SME Associations,
Traning Institutes, Consultancy Organisations, Technology Providers etc.

Permanent Members

Any General member of Associate Member who contributes to the funds of the
Organization.

Associate Members

Any Individuals, Enterprises, Corporations, Stakeholders, Research Institutions,
Large Enterprises, Academicians, Consultants etc. engaged in SME sector.

Associate
Membership-Indian Chapter

Indian MSMEs, Entrepreneurs, Corporates, SME Associations, Universities,
Training Institute and Individuals who are interested in the growth of SMEs.

Information Assistance
Basic business related laws, business
legislation, trade regulation, Public policy,
Taxation, Available MSME support by
different stakeholders.

Benits Enterprise Support
Expert guidance and assistance for starting
new business, improving existing business,
Skill development and empowerment,
Business matching, International experts
search.

Bussiness Support
Tender information, potential buyer &
seller, Marketing linkages, import/export
facilitations, nancial assistance
technology transfer, branding and
promotions etc.

Exposure Visit to Global
members

Participation & Knowledge
Support

Branding Opportunity

Facilitate exposure visit at National &
International Organizations, Institutes,
Research Centres etc

Participation of WASME National/International
conferences and seminars, workshops,
training and programmes etc

Sponsorship and volunteering, advertising
and programs, newsletters, website,
e-bulletins, publications etc.

For more information visit our website: www.wasmeinfo.org or contact
WARNING
We don’t entertain cash for any membership activity / event / sponsorship / Exhibitions or other related activities. Cheque
in favour of “World Association for Small and Medium Enterprises” payable at Noida / Delhi or NEFT/RTGS.
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played a big part in our success. I saw many of these challenges growing up, so I have a deeper
understanding
Postal Regd.
No. : of how society operates and how people view things.

UP/GBD-163/2019-21 Registar Newspaper
Honey Ogundeyi, CEO, Edukoya
of IndiaWhat
under
RN No.UPENG/2002/10196
theories
concerning women founders did you have at the back of your mind when starting your
company, and did it aﬀect you at the early stages?
Less theory, more data and the lived experience of being a female founder, the numbers are there for
everyone to see: $5 billion of capital-funded startups in Africa last year and only 1% went to
companies without a male founder.
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There are less than
raised $1 million or more in Africa. Being
WORLD
SME50 women-led tech startups that have
one of a handfulNEWS
last year, what challenges did you face when
raising this much as a founder and CEO?
SME
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WORLDOn
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journey,
I was extremely lucky to ind
an amazing crop of investors led by Target
A P R I L the
2 0 2 2 fundraising
MARC
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JANUARY 2022
0 2 2 amazing supportive founder angels who were willing to back my vision.
Global and some2super
Honey Ogundeyi, CEO, Edukoya
The other conscious and unconscious biases show up diﬀerently during the pitching process —
WORLD
having to justify round size, managing relationships with investors who are not comfortable with
SME
WORLD
irm boundaries
of questions I received compared to male peers.
SME NEWS from female founders, and the type
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Given these biases, do you think more women would get investments if there were more women
investors?
Yes, more female investors would increase the number of female-funded tech startups. However,
female investors will often come from technology careers,
ISSN 09731261

The power of one’s network cannot be overemphasized in the business world. How were you able to
utilize yours when it came to securing funding?
I have worked in the technology space for over 18 years and built a track record of execution,
WORLD SME NEWS
SMENEWS
performance,
and WORLD
network
that helped secure funding.
AUGUST 2021
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SME's in Maldivies

WORLDSME NEWS
Nelly
Chatue-Diop, CEO, Ejara
WASME CORNER
Please tell us what your company does.Ejara is a crypto-led 21st-century inancial institution for
Francophone Africans and its diasporas.
Asia- Paci ic
Economic Cooperation

At what point did you begin looking for investors for your company?
Very early on, as soon as I started feeling more con ident in my vision than my numbers. As a founder,
you never want to wait until you need money to raise money; it’s better to get ahead of the curve.
Nelly Chatue-Diop, CEO, Ejara
WorldSome
Association
for Small and Medium Enterprises (WASME)
investors also have ulterior motives and think they can pass preferential clauses that they
would
never darePlot
try in Europe
the U.S. Since
local lawyers are not used to handling these deals, it
WASME
House,
No. 4,orSector16-A,
requires spending time personally to protect your company from shark investors.
Institutional Area, Film City,
We all
know that the startup
world, locally and globally, is a male-dominated one and when it comes
Noida–
201301,U.P,
India
to raising money, there tends to be some bias?
www.wasmeinfo.org
I’ve been lucky enough to work with funds such as Coinshares,.Anthemis, & Mercy Corps that don’t
look at gender or color but only at your vision and your ability to execute it.
Email:editor@wasmeinfo.org
Given120
these4216283
biases, do you/think
more women would get investments if there were more women
Ph: +91
421628
investors?
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